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Ethics in Europe
In the Product Guide to TVs on page 10, we return to
look at some of the European regulations which have
been so positive for consumers concerned about their
environmental impacts. The EU energy label and the waste
electronic equipment directives are just two such measures
seeking to control business impacts which are generally
well regarded.
However, as we begin 2016, much political reflection in the
UK is focussing on the forthcoming in/out referendum.
Environmentalists, by and large, are looking at Europe’s
record on environmental issues and urging people to vote
to stay. A Green Alliance press release states that should
an exit occur:“It is very unclear which elements of existing
European environmental policy would continue to apply
to the UK.” They go on to quote a variety of the great
and the good, including Cambridge Professor Andrew
Balmford who reminds us that. “Individual nations can
have limited influence, but working through the EU greatly
enhances our potential to tackle transnational issues such
as climate change, deforestation and unsustainable wildlife
harvesting.”
And for many of us concerned about business impacts in a
global economy, the EU’s ‘social model’ has a good record
across a far wider range of issues when juxtaposed against
the extreme free-market liberalism of the ‘American model’.
GM food, workers’ rights and a Tobin Tax are just three
areas to be subject to common-sense European regulations
even if the UK’s less sensible rulers have managed to opt
out of some key elements.

What about TTIP?
Elsewhere in the magazine, on our regular TTIP campaign
page, we continue our focus on the onward march of this
most dangerous of proposed treaties. By and large, those
we work with who are campaigning against the rise of
corporate power, rather than environmental issues, are
much less forgiving of the EU.
The always excellent John Hilary at War on Want explains:
“‘Social Europe’ was replaced in 2006 by ‘Global Europe’, an
explicit re-engineering of the internal market for the benefit
of transnational capital and a hard-nosed imperialism on
behalf of European business abroad... It was the European
Commission that joined forces with industry lobbyists to

promote TTIP... which threatens to wipe out any positive
social gains won at the European level.”
Susan George, in her latest book Shadow Sovereigns,
is scathing about Jose-Manual Borroso (European
Commission President from 2004 to 2014). She describes
his administration as “anti-democratic, unresponsive and
borderline-devious.” And Owen Jones is proposing LEXIT
– a left-wing call to leave the EU based around “building a
new Britain, one of workers’ rights, a genuine living wage,
public ownership, industrial activism and tax justice”.

The UK press
Just as you might be beginning to think that Britain
out of Europe might not be such a bad idea, it is worth
remembering that some of the biggest cheer-leaders for
‘Brexit’ are the owners of the Sun, Times, Mail, Telegraph
and Express. As part of our Product Guide to Paid-for TV
on page 15, we have a feature entitled ‘Sky TV – funding the
world’s biggest conservative lobby group’, which reminds us
just how damaging the Murdoch press has been to climate
change campaigners and those seeking peace in the Middle
East. The Guardian’s Polly Toynbee pulls no punches:
“Defying the bully-power of our warped one-sided press
barons is a battle worth winning too.”

Existential crisis
With people dying in the Mediterranean Sea, externally
imposed austerity in Greece and Portugal, and fences going
up between European nation states, there is a sense that
David Cameron’s pleading to European leaders for special
concessions is both selfish and irrelevant at a time when
the whole European project itself is approaching its most
serious existential crisis since its inception.
Another Cambridge Professor, John Loughlin, reminds
us that “The EU was formed for three reasons: To prevent
war, to bring political unity, and for economic integration.”
And with the rise of right-wing parties across Europe, it
is probably wise to remember the importance of having a
historical perspective. Although the industrialised slaughter
of the last two World Wars is now fading from living
memory, bringing it back to mind suggests that if the EU
only managed ‘to prevent war’, then it would probably be
worth pretty much every other annoying thing it brings.
This ideal is far more to the front of German debates about
the EU. It is a shame it is not more so here.
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Lower carbon choices drive ethical market growth

port 2015

Markets Re

The Ethical Consumer
Markets Report has been
acting as an important
barometer of green
spending since 1999 by
tracking sales data across
a wide range of consumer
sectors, from food to fashion.

2000
£m

2013
£m

2014
£m

% Growth
2013-14

605

1,660

1,669

1%

Fairtrade

33

1,710

1,649

-4%

Rainforest Alliance

n/a

1,976

2,048

4%

Free range eggs

182

622

632

2%

Free range poultry

44

268

290

8%

Vegetarian products

479

668

672

1%

Freedom Food

n/a

1,209

1,221

1%

Sustainable Fish

n/a

412

462

12%

1,343

8,525

8,643

1%

Energy efficient electronic
appliances

229

2,204

2,369

7%

Energy efficient boilers

214

2,833

2,901

2%

Micro Generation

n/a

574

716

25%

Ethical Food & Drink
Organic

Subtotal

Our research has found that the value of ethical sales grew
by 8% in 2014, during a period when inflation barely rose
above 0.5%. The overall value of the ethical market grew from
£35 billion to £38 billion, while combined ethical money and
ethical spending totals rose from £78 billion to £80 billion,
showing a continued commitment from consumers across all
sectors to support more ethical products and services.

Green Home

Energy efficient light bulbs

12

70

79

13%

Sales of electric, hybrid and other tax-band-A-rated cars grew
by 40% to nearly £7 billion, while spending on solar panels
rose by nearly 25% to £716 million. However, disappointing
changes to government incentives for home renewable energy
installations and lower impact motoring will threaten the strong
growth in sales of lower-carbon choices identified in this report.
Successive reports have shown that government incentives
to encourage ethical behaviours can bring the most dramatic
changes in consumer impacts and should be used more rather
than less.

Ethical cleaning products

3

49

49

0%

Sustainable timber and paper

629

1,410

1,378

-2%

Buying for re-use

759

1,189

1,189

0%

The value of money held ethically fell by 2%, largely caused
by accounts being closed or moved from the Co-operative Bank.
All other elements in the sector showed year on year growth.
Ethical investment grew by 9% to £13 billion. Combined ethical
money and ethical spending totals rose from £78 billion to £80
billion.
In the food and drink sector, 2014 saw the first ever fall
in value of Fairtrade sales (4%) since the scheme began. This
may have been caused by a combination of factors including
falling market share at Sainsbury’s and the Co-op, Fairtrade’s
biggest supporters in the retail sector, and growing sales at Aldi
and Lidl, which have smaller Fairtrade ranges. The ethical food
sector grew overall with a revival in organic sales, strong growth
in sustainable fish sales, and a good performance in other
ethical food sectors.

Green electricity tariffs

6

220

206

-6%

1,852

8,549

8,887

4%

4

4,978

6,976

40%

Bicycles

348

876

956

9%

Subtotal

352

5,854

7,932

35%

Subtotal
Transport
Cars

Ethical Personal Products
Ethical Clothing

5

134

128

-4%

Buying for re-use – clothing

218

520

520

0%

Ethical Cosmetics

175

626

618

-1%

Subtotal

398

1,280

1,266

-1%

1,620

1,805

1,805

0%

Community
Local Shopping
Charity Shops

141

510

529

4%

Voluntary income
of top 500 charities

2,764

5,804

6,094

5%

Subtotal

4,525

8,119

8,428

4%

Total of the above

8,470

32,327

35,156

9%

This year the report was sponsored by Triodos. Charles
Middleton, Triodos Bank Managing Director, commented on the
report saying:

Total Boycotts

873

2,640

2,640

8%

Total Ethical Money

6,483

43,229

42,460

-2%

“Every one of us has a role to play in tackling the pressing
social and environmental challenges facing us, and making
conscious choices about how we use our money is one of the
most powerful ways each of us can make a difference. This
includes the products we buy, the companies we buy from and
the banks we entrust our money with. The report’s findings are
a very positive sign for ethical consumption, demonstrating
that despite continuing economic hardship, people are making
conscious choices, and at a growing rate.”

Grand Total

15,826

78,196

80,256

3%



You can download the report for free from
www.ethicalconsumer.org/ecmr2015

© Lucie Lang | Dreamstime.com
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Ethical spending has
continued to grow
despite difficult market
conditions, according our
latest Ethical Consumer
Markets Report.
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Google agrees to pay some tax
In January, it was announced that Google had agreed to
pay £130 million in back taxes to the UK government.
Google’s president of business and operations for Europe
said the new tax arrangement “reflects the size and
scope of our UK business”, while the chancellor, George
Osborne, celebrated the move as “a major success of our
tax policy.”
But it was soon pointed out that the sum being paid by
Google amounted to an annual corporation tax rate of just
2.77% over the last decade, as opposed to the standard rate of
20%. Tax avoidance expert, Professor Prem Sikka, estimated that
Google has avoided around £1.6 billion in taxes since 2005,
despite earning 10% of its global revenues in the UK.
Margaret Hodge, the former chair of the Commons Public
Accounts Committee, said: “In the public’s eye, the issue of
tax is quite simple and straightforward. The amount you pay is
directly related to what you earn or to what profits you make. It
is hard to believe that £13 million [a year] tax payment on $6.4
billion turnover is an adequate tax bill.”
Google said: “This settlement reflects that shift [in the
international tax system] and is in line with recent OECD
guidance.”1
Google appears in our Paid-for TV guide on page 15.

EU recommends legal steps to fight
tax avoidance
Steps are being taken in the European Parliament to
address the kind of tax avoidance practised by Google
and other multinational corporations. In December
2015, the European Parliament supported a series of
legal recommendations seeking to tackle corporate
tax avoidance, including proposals for a ‘Fair Tax Payer
Label’ across Europe.2
Both the size of the majority (500 for, 122 against) and the
diverse political composition of support (green, socialist, liberal,
labour and conservative) means that the European Commission
will need to consider these matters more seriously than ever
before.
The proposed Fair Tax Payer Label, which is inspired by the
Fair Tax Mark, would be developed by Europe but awarded by
national bodies. Moreover, it should only be available to those
businesses that have “gone above and beyond the letter of what
is required of them under Union and national law.”
Ahead of the vote, the Fair Tax Mark and a number of its
accredited businesses wrote an open
letter to MEPs urging them to respond
positively to the tabled proposals. The
businesses, including SSE, Lush, Unity
Trust Bank and the Phone Co-op, said
that: “It is important that progressive
business practice is recognised and other companies are
challenged to be as transparent as possible.”3

Fair Tax towns?
A group of independent business-owners in a small Welsh
town, fed up with tax avoidance by big corporates, have
taken matters into their own hands. ‘The town that took
on the taxman’ (BBC2, 20th January) followed a group
from Crickhowell who had decided to highlight the
problem of corporate tax avoidance by setting up an
offshore tax-dodging scheme of their own.
The programme shone a light on the murky world of tax
havens and the damage these do to independent British
businesses and the public purse. But by the end of the
programme the Crickhowell group seemed to have caught the
tax avoidance bug and were inviting other independent high
streets to join their scheme.
Responding to the programme, Meesha Nehru from the Fair
Tax Mark said that this kind of TV stunt would be hard for other
high streets to replicate and didn’t really offer a viable solution
to the problem of corporate tax avoidance.3 The Fair Tax Mark,
on the other hand “provides a way for both the ‘little people’
and bigger, progressive businesses to take action against tax
avoidance.” Rather than encouraging businesses to join the
tax-dodging bandwagon, the Fair Tax Mark identifies companies
who are paying their fair share of tax.

Getting tough on tax dodgers
Christian Aid has launched a campaign
to tackle tax avoidance in companies
providing public services. Councils
spend billions of pounds a year buying
goods and services from companies,
which gives them a lot of influence over
suppliers.
“The prospect of losing a
multimillion-pound contract is likely to
concentrate some companies’ minds
and make them think harder about whether
to dodge tax, here or in a developing country” said Helen
Collinson, Senior Public Advocacy Adviser at Christian Aid.
Christian Aid is urging people across England and
Northern Ireland to get involved by lobbying their local
councils to get tough with companies that dodge tax.
For more information visit www.christianaid.org.uk

References: 1 The Guardian www.theguardian.com/technology/2016/jan/23/google-uk-back-tax-deal-lambasted-as-derisory 2 European Parliament www.europarl.
europa.eu/news/en/news-room/20151210IPR06812/EP-spells-out-legal-steps-to-fight-aggressive-corporate-tax-planning-and-evasion 3 Fair Tax Mark
www.fairtaxmark.net/momentous-day-fair-tax-europe
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Fairphone gets Fairtrade
certification
After almost two years of research and collaboration
with a variety of partners, Best Buy mobile phone
company Fairphone have successfully established the
first pilot supply chain for Fairtrade certified gold for
the electronics industry. Fairphone is now the world’s
first consumer electronics manufacturer to support
responsible gold mining in Peru with the production of
the Fairphone 2.

The deal will mean that the EE, T-Mobile and Orange brands
willnow drop a couple of points to 6.5 on our mobile phone
networks score card. BT appears in our guide to paid-for TV on
page 15.
Our Best Buy mobile phone networks, The Co-operative
Mobile and TPO, ‘piggyback’ on the EE network, not owning
any network infrastructure themselves.

Who pays the Living Wage
where you live?
Since 2001 when the modern day Living Wage campaign
began in East London, people have been asking which
employers are paying up and which aren’t. Five years
ago, the answer was easy because there were so few to
remember. Now, as the movement takes hold, and with
over 2000 accredited employers, it’s not so simple.

© Fairphone

That’s why the Living Wage Foundation has created the Living
Wage Employer Map. For the first time, you can see all the
Living Wage employers in one easy-to-search place.

A smartphone contains about 30mg of gold, 6-9 mg of which is found
on the printed circuit board (PCB).

With the first Fairphone, the organisation collaborated
with (and continues to support) initiatives for sourcing tin and
tantalum from conflict-free mines in the DRC. In parallel to
developing the Fairphone 2, the organisation turned its attention
to tungsten and gold.
Because tiny amounts of gold are extremely valuable, this
mineral is very prone to smuggling. Even outside of conflict and
high-risk regions, gold mining poses a wide variety of social and
environmental challenges, such as land disputes, sub-standard
wages, unsafe working conditions, child labour, and mercury
pollution.
Fairphone cautions that this supply chain is a pilot project
and should be seen as a first step – challenges remain to scale
up and optimise the supply chain over the long run for the rest
of the industry.
Pre-orders of the Fairphone 2 can be made at http://shop.
fairphone.com. Orders are expected to ship in March.
See our Conflict Minerals feature on page 30 for details about
conflict minerals in TVs and cameras.

BT buys EE mobile network
BT, the UK’s biggest telecoms and broadband network,
has bought the UK’s biggest mobile phone network, EE,
which includes the T-Mobile and Orange tariffs. The deal
will return BT to the mobile market, which it left in 2001
when it sold O2.
EE was owned by Deutsche Telekom – Germany’s partly
state-owned telecoms company – and Orange – France’s partly
state-owned telecoms company. The deal will leave Deutsche
Telekom with a 12% stake in BT and Orange with a 4% stake.


This new tool puts the power in your hands: you can search
employers by location, by name or by the product or service
you want to buy, so you can actively choose to support those
employers doing the right thing. And of course, it also tells you
who isn’t paying up. Is there a local retailer missing from your
area? What about your council, football club or university?
If they don’t have their own orange icon, you can send them
a Living Wage message – www.livingwagemovement.org/
champion.  
To find out more and join the Living Wage campaign, go to
www.livingwagemovement.org

Roundup pesticide found
in tampons
A study by the University of La Plata in Argentina has
found that 85% of tampons and other hygiene products
contained traces of Glyphosate, the primary ingredient
in Monsanto’s herbicide Roundup.
Roundup is the
world’s most heavily
used weed killer and
most of the sanitary
products in countries
such as the US
and Argentina use
Roundup-resistant GM
cotton.
The California Environmental Protection Agency is due to
label Glyphosate as “known to cause cancer.” The chemical has
recently been re-classified by the World Health Organisation
after research conducted by the international body found that
the chemical is probably carcinogenic to humans.
Campaign group SumOfUs has now started a petition asking
Procter and Gamble to use only Glyphosate-free cotton for
its feminine hygiene products – Tampax and Always. Sign the
petition at http://s.coop/1xqdx
The petition currently has over 140,000 signatures.

Televisions

Product
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GUIDE

Watching the future:
Televisions, cameras and paid-for TV

© Fotografescu | Dreamstime.com

Heather Webb, Tim Hunt, Josie Wexler and Joanna Long
look at opportunities for consumers to promote ethics in
the electronics, broadcasting and optical industries.

What’s in this report?

All-in-one devices

Televisions: pages 10 to 14
We last looked at televisions in Issue 118
(May/June 2009) when UK households
were beginning to switch from analogue
TVs to digital. Fast forward nearly seven
years and the digital revolution has
truly taken over. We look at the new
technologies changing the way we view TV
and the effects it has had on our energy
usage.

Technological advances are changing the
way we view television programmes and
take pictures and are leading to a decline
in ownership of both products. From an
environmental point of view this could
mean less waste and fewer resources being
used.
Digital stand-alone cameras might
be able to take better pictures; however,
most people don’t want to carry around
a second device. For more information

on which phone has the best camera visit the
Which? website. Ethical Consumer last looked
at Mobile Phones in Issue 145 (Nov/Dec
2013) and our best buy in that market was
Fairphone.
For televisions, there is a growing demand
to watch programmes and films on alternative
platforms. Some 56% of Britons have watched
TV on a tablet, laptop or smartphone.1 Ethical
Consumer last looked at laptops and tablets in
Issue 151 (Nov/Dec 2014). Of the companies
rated, Apple, Acer and Sony received the
highest scores on our tables.

Paid-for TV: pages 15 to 19
Technology in the television industry has
not only led to a change in the way we now
see the pictures but also in the number
of functions our humble television can
carry out. No longer are we restricted
to watching four channels, now we have
access to a vast array of channels, ondemand services and the internet to
choose from.
We look at the companies providing
subscription and paid for TV services in
the UK. This is a new product guide for
Ethical Consumer and is also part of our
Amazon alternative series. It contains an
additional article exploring in more detail
criticisms of the conservative lobby group
that lies behind Rupert Murdoch’s Sky TV.

General conclusions

Cameras: pages 20 to 22
Also included in this report is a product
guide to cameras, another industry which
has seen huge technological advances over
the last decade.
It has a related feature article on page
24 looking at the link between optics
companies and hunting animals for sport.

Within the electronics industry there is no escaping the issue of ‘conflict minerals’
– a term given to the tin, tungsten, tantalum and gold which originate from the
Democratic Republic of Congo and which have been used to help fund wars.
On page 30 we look at the way regulations and non-state projects are changing
companies’ approaches to this issue.

• Workers’ rights
It is disappointing to report that, of the 27 companies covered in the three reports,
only one company received Ethical Consumer’s best rating for managing workers’
rights in their supply chains – Tesco. John Lewis, Philips, LG, BT and Apple received
a middle rating, while all the other companies were rated worst.

• Toxic chemicals
Ethical Consumer deems it necessary for electronics companies to have a toxic
chemicals policy. A strong policy on toxics includes publicly disclosed data on
the use of hazardous chemicals such as PVC, BFR and phthalates, as well as
clear, dated targets for ending their use. These substances had been identified as
being widely used by electronics companies, and as having a significant negative
environmental impact when released after disposal.
Only Sony and Toshiba received Ethical Consumer’s best rating in this category.
Companies that scored worst for toxic chemicals could not get a best rating for
Environmental Reporting.

• Conflict minerals

Only Apple, Google, Philips, Toshiba, Sony received Ethical Consumer’s best rating
in this category.

References: 1 www.telegraph.co.uk/finance/newsbysector/mediatechnologyandtelecoms/media/11146439/How-young-viewers-are-abandoning-television.html
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Plasma is out, LED is in, and energy usage is down.
Meanwhile the electronics industry continues to
ignore some of the big ethical issues in its supply
chain, as Joanna Long explains.

Televisions
Beyond TV sets

Indeed, in 2014, the number of homes
claiming not to own a television at all
increased by 500,000 to 1.6 million.2
If TV viewing activities really were
becoming consolidated in fewer devices,
this reduced consumption would be good
news for the environment. But (and it’s a
big but) any gains may well be tempered
by increased hours of usage and therefore
greater energy consumption. And, if
everyone in a household has their own
tablet, smartphone or computer to watch
TV on, then impacts may well increase.

A growing number of people in the UK
are moving away from the traditional
television set, especially those born
between the early 1980s and the early
2000s, who are popularly known
as ‘millennials’. Instead a screen or
projector is connected to a computer and
programmes are watched via on-demand
services such as BBC iPlayer, Netflix, Apple
TV, Google Chromecast and Amazon Fire1
(see our guide to Paid-for TV on page 15).

Environment

Animals

People
Supply Chain Management
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Politics
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Climate Change

Avtex

H
h

Nuclear Power

Environmental Reporting

Positive ratings (+ve):

Ethiscore (out of 20)

Ethiscore: the higher the score,
the better the company across
the criticism categories.

Irresponsible Marketing
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TPV Technology/Philips NV

LG Corp

H

h

H

H

H

h

H

H

H

H

H

H

H

H

H

h

H

H

H

H

H

H

H

H

H
h

H
H
h

h

E

Toshiba Corp
John Lewis/LG Corp

H

h

Panasonic Corp

H

H

Samsung Group

H

H

Tesco plc

See all the research behind these ratings together on www.ethicalconsumer.org. Free to subscribers.
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COMPANY GROUP

Sony Corp

H

H

= half mark.

• Product Sustainability:
Maximum of five positive
marks.

H

h

h

= full mark,

Sharp Corp
H

H

h

e
E

Dixons Carphone plc

H

h

• Company Ethos:
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TV completely rather than leave it in
s u m er .
‘standby’ mode, which continues
on
to use energy. According to the
Although Avtex,
Energy Saving Trust, over 75% of
Cello, Linsar and
people leave televisions and other
Logik scored best in
devices on standby, mostly because
BE S T B U
the
Ethical Consumer
3
it is more convenient. This wastes
ratings table, they had no
energy and adds £20-£30 to household
ethical policies to speak of.
bills each year.
It is also important to think about
Sony was the highest scoring
screen size and picture quality. As you
company to score best for conflict
might expect, the larger the screen
minerals and toxic chemicals
the more energy required to power it.
policies. Plus it was rated best for
Similarly, high definition TVs have more
environmental reporting.
pixels per square inch, which is more
power intensive than a ‘standard density’
(SD) television.
Overall, the EU energy labelling system
is of limited use when comparing TVs of
different sizes and screen types if you just
look at the energy efficiency rating, the A
or A+. Under the scheme, a huge TV using
63 kWh annually receives a better energy
efficiency rating than a much smaller
7.5
TV using 23 kWh annually. Or two TVs
of the same size may both fall under the
A+ rating but they may not use the same
amount of energy. This is both unfair and
misleading for consumers. You need to
The campaign group Coolproducts is
look at the annual energy consumption
calling for the system to be changed (see
figure, given in kWh/annum, to see which
box below).
TV uses the least energy.

g

Televisions are becoming more
energy efficient, helped in part by the
introduction of the EU energy labelling
scheme for televisions in 2010. At first TVs
were rated using the basic A to G scale
but this changed as the efficiency of the
appliance improved. Currently TVs are
rated A+ to F, which will shift to A++ to E
in 2017 and then to A+++ to D in 2020.
With energy labels it is tempting to read
the headline energy efficiency class, the
A or A+ rating, and then look no further.
But the devil is in the detail.
As well as overall energy efficiency,
the EU energy label also shows the in-use
power consumption in watts and the
annual power consumption in kWh based
on 4 hours’ usage per day. It also tells
consumers whether the TV has a power
button, enabling you to switch off the

GUIDE

or

The EU energy
efficiency label

Product

Campaigning for better TVs
The European Union has two excellent policy tools to drive up the performance
of household and commercial products – Ecodesign and energy labelling.
Coolproducts, a coalition of European NGOs working for better ecodesign, is
campaigning for changes to the energy labelling system and for tighter ecodesign
requirements.
Energy labelling: The vast majority of TVs already fall within the top class, making
fair comparison difficult. Coolproducts is campaigning for the EU to downgrade
existing classes on the EU energy label by 2 or 3 places OR to immediately
enforce the use of the upper classes (A+, A++, A+++), originally planned for 2020.
Ecodesign requirements:

EU energy label for televisions. Look
below the headline A-G rating for crucial
information, including whether there is a
power button, an ecolabel and the annual
energy consumption (kWh/annum).

•

Mandatory declaration about materials used, disassembly instructions, content
of hazardous substances, eco-profiling data, expected product lifetime,
lifecycle energy and CO2 emissions.

•

Minimum requirements on marking of plastics, recyclability rate of plastic
material above 80%, and a ban on mercury content.

•

Expand requirements to include monitors and other displays with the same
minimum energy performance requirements as TVs.

•

Make it more difficult for the largest TVs to achieve the highest energy label
rankings by increasing the focus on energy sufficiency and reinforce drivers
towards low-energy-consuming products.

•

Set minimum requirements to correspond with the A++ or A+++ energy
classes, immediately exclude TVs below today’s B class on the energy label
and increase the threshold to exclude TVs below A+ by 2018.

For more information on the campaign see www.coolproducts.eu
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Top 10 tvs ranked by in-use energy consumption
Energy rating

In-use cost
per year

Standby cost
per year

1

Panasonic TX-24CS500B
24” HD Ready LED TV

A+

£3.85

£0.28

=

Panasonic TX-L19XM6B
19” HD Ready LED TV

A

£3.85

£0.34

3

Linsar 20LED3000
20” LED, 1080p, Smart TV, Wi-Fi

A

£4.30

£0.57

4

Samsung UE28J4100AK
28” 3D HD Ready (720p) LED TV

A+

£4.75

£0.34

5

Linsar 22LED3000
28” Full HD LED Smart TV

A

£4.98

£0.57

=

Samsung UE22H5000K
22” LED TV

A

£4.98

£0.34

=

Linsar 22LED1600
22” 3D Full HD LED TV

A

£4.98

£0.57

8

Philips 24PHH5210
24” 3D HD Ready LED TV

A

£5.43

£0.34

9

Linsar 24LED3000
28” Full HD LED Smart TV

A

£5.66

£0.57

=

LG 28LF491U
28” HD Ready LED Smart TV

A+

£5.66

£0.34

=

Linsar 24LED1600
24” 3D HD Ready LED Smart TV

A

£5.66

£0.57

=

Panasonic TX-24C300B
24” 3D HD Ready (720p) LED TV

A+

£5.66

£0.57

=

Philips 32PHT4509
32” HD Ready LED Smart TV

A+

£5.66

£0.34

Source: Sust-it.net January 2016. Sets rated by in-use energy consumption. All brands, all screen types and
sizes, all screen resolutions.

While none of the major online retail sites for televisions (Co-operative Electrical,
John Lewis, Curry’s/PC World, Tesco Direct, Amazon, Richer Sounds) allow models to
be sorted by their energy efficiency rating, the independent energy efficiency website
www.sust-it.net lists over 300 televisions in terms of their in-use and standby running
costs per day and per year, and users can sort by screen size and type. The Energy Saving
Trust’s comparison site, www.toptenuk.org, shows the best performers for energy
efficiency within different size brackets only.
The Phillips’ website gives the EU energy efficiency rating for its TVs but does not
allow users to sort by this criterion.

Embodied energy
In December 2014 the BBC reported that, despite increasing purchases of large TVs,
computers, smartphones and tablets, the average person in the UK used 10% less
electricity than in 2009 and that consumption of all energy was at its lowest in nearly
30 years.4 But the in-use energy efficiency of a television is of course only part of the
ecological footprint of the device.
What would these figures look like if they included energy use involved in the
manufacture of new electrical devices and the disposal of old ones? British consumers
may trade in their power-hungry plasma TV for an LED model and feel good about
saving money and energy, but these savings are at the expense of countries producing
and disposing of electronic devices.
12

Ecolabels
Embodied energy and wider
environmental impact data for
televisions is not easy to come
by. According to the EU’s own
catalogue there are no Ecolabel
televisions available in the UK.
Other European countries operate
ecolabel schemes of their own
and some companies in our report
have models certified under these
schemes. Four of Philips’ Smart LED
sets carry Germany’s Blue Angel
label but none of them are available
in the UK. The Nordic Ecolabel
(Nordic Swan) certifies products
available in Denmark, Sweden,
Norway, Finland and Iceland, and
nearly all of the TVs with this label
are made by Samsung. Similarly,
the US-based EPEAT scheme has
certified 108 Samsung televisions
but none are available in the UK.
Manufacturers themselves are
oddly shy about highlighting such
larger-scale eco-credentials of their
products. LG, Sharp and Samsung
have special webpages outlining
in general terms that many of their
products are ecolabel certified but
it is remarkably difficult to ascertain
exactly to which ones this applies.

Televisions
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Conflict minerals
As discussed in the article on page 30,
conflict minerals are a key issue in the
electronics industry. For televisions
Philips, Toshiba and Sony were the only
companies to receive Ethical Consumer’s
best rating for conflict minerals reporting
(see table below). They did so because they
demonstrated a commitment to continue
sourcing minerals originating from the
Democratic Republic of Congo (DRC).
These companies were also members of
various initiatives aimed at supporting the
conflict-free minerals trade or financially
supporting in-region mining initiatives,
and they also required suppliers to adopt
a robust conflict minerals policy. All three

used recognised reporting templates to
identify, assess, mitigate and respond
to risks within their supply chains.
Additionally, they had all committed to
use 3TG minerals from smelters that had
been audited and verified as conflict-free
by the Conflict Free Smelter Program or
an equivalent as they become available.
LG narrowly missed out on a ‘best’
rating because they did not state how they
were conducting due diligence, nor did
they give a clear indication about supplier
expectations. Sharp and Panasonic also got
a middle rating.
Samsung received a ‘worst’ rating due
to the fact that its conflict minerals policy
did not clearly articulate its continued
support for sourcing 3TG minerals from
the DRC. All the other companies received
a ‘worst’ rating because they did not
mention conflict minerals at all.

Toxics
Another key issue in the electronics
industry is the use of toxic chemicals,
particularly polyvinyl chloride (PVC)
and brominated flame retardants (BFRs),
as they have a significant environmental
impact after disposal.
For televisions, only Sony and Toshiba
received our ‘best’ rating for toxics (see
below). In 2012 Toshiba set a goal of using
substitute materials to replace PVC and
BFR contained in products across a total
of eighty product groups by 2015. Sony

Conflict minerals and toxic chemicals ratings
(ranked by conflict minerals rating)
Company

Conflict minerals

Philips
Toshiba

Middle
Best

Sony
Sharp
LG

Best
Worst

Middle

Panasonic
Samsung

Toxics

Middle
Worst

Worst: inadequate policy

Middle

Worst: no mention of conflict
minerals

Worst

Cello
Dixons Carphone
Avtex
Linsar
Tesco
John Lewis
TPV Technology

Product

GUIDE

had a target of eliminating PVC and BFR
from all of its products by March 2016,
the end of its Green Management 2015
programme.
LG, Philips and Samsung received a
‘middle’ rating because, although they had
plans to phase out PVC and BFR, they had
given no target dates for achieving this.

Tax avoidance
Tax avoidance is a widespread problem
among the companies rated in this guide.
Half of them received our worst rating
for likely use of tax avoidance strategies,
which means they had more than two
high-risk subsidiaries in tax havens.
Most of the culprits were the big players
(Philips, Toshiba, Sony) but high-street
brands (Technika and Logik) were also in
there. Sharp and LG were the only large
electronics companies considered to be
low risk for likely use of tax avoidance
strategies.

New technology
The biggest tech news since our last guide
in 2009 is that plasma is dead. Panasonic
stopped producing plasma screen TVs
in 2013, swiftly followed the next year
by Samsung. This is good news for the
environment as plasma was the most
power-hungry of screen types, using two
to three times as much energy as an LCD
(liquid crystal display) or LED (light
emitting diode) screen.
Five years ago LCD TVs dominated the
market, making up nearly two thirds of all
TV sales. Since then they’ve been beaten
into second place by LED TVs, whose
market share in 2013 was over 83%.1
LED sets use a similar screen technology
to LCD but are more energy efficient.
Some have also claimed that Organic LED
(OLED) sets are more energy efficient
than LCD and LED TVs, although Which?
found little difference (see our top 10 most
energy efficient TVs opposite).
These developments in screen type are
accompanied by an almost bewildering
array of choices of picture resolution
(HD, Ultra HD, 4K) and features (curved
screen, smart TV, 3D, wifi etc.). Here at
Ethical Consumer our main concerns are
the materials used to create products, their
energy efficiency during use and how they
are dealt with as waste. Readers interested
in learning more about screen resolution
and features should consult technical
guides such as Techradar (www.techradar.
com) and Cnet (www.cnet.com) to learn
about the different options.
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Company profiles
The smaller TV companies come out best
in our ratings table because they tend
to avoid the gaze of campaign groups
rather than because of any constructive
policies. Avtex, Cello and Linsar all
failed to produce any corporate social
responsibility documentation, although
Cello Electronics did state that its TVs are
manufactured in the UK, while Linsar TVs
are made in Turkey.
A similar situation prevails in relation to
own-brand TVs: Dixons Carphone (Logik)
and Tesco (Technika) give no information
about the provenance of their devices.
Only John Lewis TVs are in any way
traceable, as they have been ‘created in
collaboration’ with LG and hence their
scores have been combined on the table.
Of the big companies, Sharp came out
joint top with Sony. That it could do so
with such poor scores speaks volumes
about the state of the electronics industry
and its collective efforts in the field of
corporate social responsibility. In 2013,
Sharp was mentioned in a SOMO report
into migrant worker abuses at electronics
factories in Malaysia. According to the
report, migrant workers were frequently
employed on a temporary basis, paid
subsistence wages for long working
hours and had sick days deducted from
their salaries. Many workers’ passports
were held by outsourcing agencies and
were used as a tool to quash complaints
about working conditions by threatening
deportation.5
See the Cameras guide on page 22 for a
profile of Sony.
Philips’ toxics reporting and supply chain
management were above average and it
was one of only three to receive Ethical
Consumer’s ‘best’ rating for conflict
minerals reporting. Philips was also the
only company to specifically market an
‘eco’ TV, although it appears to be no
longer available. The Eco Smart LED TV,
which in 2012 won the European Imaging
and Sound Association’s European Green
TV award, included a solar rechargeable
remote control, a zero-watt power
switch and 100% recyclable packaging.
On the flip side, Philips’ LCD screens
are produced by TP Vision, which is a
subsidiary of the state-owned Chinese
Electronics Corporation.6
The records of TP Vision and Philips have
been combined on the score table on
page 12.
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Last year Toshiba’s chief executive and
president, as well as seven other highlevel executives, resigned after the
company overstated its profits between
2008 and 2014. An inquiry by securities
regulators last year found that the
company began misreporting profits after
the 2008 financial crash, when senior
managers began imposing unrealistic
performance targets. According to the
regulators’ report, employees further
down the chain then attempted to meet
these targets through “inappropriate
accounting practices”.7 In 2014 Toshiba
also spent over US$2 million lobbying
on issues including the environment,
energy and nuclear power.8 The company
also made donations to over thirty US
congressional candidates. Most of these
were Republicans who received an
average contribution of around $2,500,
whereas Democratic candidates received
$1,700 on average.8 On the plus side,
Toshiba performed well on environmental
and toxics reporting, and received a ‘best’
rating for its conflict minerals policy.
Another company in the spotlight last
year was LG, whose subsidiary, LG
Electronics, narrowly avoided a lawsuit
after a worker in one of their supplier
factories lost both hands while cutting
metal for flat screen televisions. The
factory initially offered the worker, Rosa
Moreno, 50,000 pesos compensation
(US$3,800), although she was eventually
awarded about US$14,400 under
Mexican labour law. LG Electronics
only avoided prosecution after a judge
ruled that the company had not been
properly notified.9 This story comes as
little surprise to Ethical Consumer, as our
research found LG to have a poor policy
for auditing and reporting within its
supply chain.

have relevant policies on toxic chemicals
and conflict minerals. Neither Tesco nor
John Lewis had such policies.
This lack of information from
supermarkets and small companies is a
cause for concern, given what we know
about the use of conflict minerals in
electronic equipment, workers’ rights
abuses in the electronics industry and the
huge environmental impact of producing,
using and disposing of electronic devices.
Ethical Consumer urges these companies
to take responsibility for their activities
within such a noxious industry and
publish more information about how and
where their products come into being.

John Lewis and Tesco
Unlike the other companies in this report,
John Lewis and Tesco feature in several of
our product guides, such as food, due to
the range of products they sell. Because
Ethical Consumer rates companies based
on the activities of the whole group, John
Lewis and Tesco are rated on issues such
as palm oil, factory farming or timber,
while other big electronics companies
are not. For this reason, their Ethiscore
may appear to be lower than other
competitors in the market. Equally, if a
company produces electrical products,
even if it is just one brand and one
product line, they will be expected to

References: 1 Mintel, Televisions, UK, November
2014 2 Daily Mail www.dailymail.co.uk/news/
article-3085153/Up-1-000-day-stop-paying-BBClicence-fee-claiming-no-longer-TV-watch-catchservices.html#ixzz3wwuVe1qJ 3 Energy Saving
Trust www.energysavingtrust.org.uk/news/gadgetsadd-%C2%A3600-million-uk-energy-bill 4 BBC
News www.bbc.co.uk/news/business-30518649 5
SOMO www.somo.nl/news-en/migrant-workersin-malaysian-electronics-industry-face-atrociousworking-conditions 6 TP Vision www.tpvision.com 7
BBC News www.bbc.co.uk/news/business-33605638
8 Open Secrets www.opensecrets.org 9 The Guardian
www.theguardian.com/commentisfree/2015/jun/11/
lost-hands-making-flatscreens-no-help
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Paid-for
TV

T

Tim Hunt provides an
ethical comparison of
subscription and video on
demand services in the
UK as part of our Amazon
alternatives series.

Subscription TV

he market for paid-for TV is
roughly split into two sections;
Subscription TV and Video on
Demand.
The brands featured on the table
overleaf provide one of these two services
in the UK.

• Virgin
• Sky
• TalkTalk
• BT
All four services offer various bundles
at different prices that include access to
numerous channels, internet connections
and even mobile phone sim cards as part
of a package.
According to OFCOM, just over six
in ten consumers (63%) reported that
they had bought at least two of their
communications services together in a
bundle in 2015. Dual-play packages of
landline and broadband, and triple-play
packages of landline, broadband and TV
were the most popular (reported to be
taken up by 27% and 25% of households
respectively).

Video on Demand
Video on demand (VoD) services
vary from pay as you watch tariffs to
subscriptions. All those featured in this

Product

GUIDE

guide offer TV programs, although the
amount of TV shows they offer varies.
• Netflix – Subscription
• Amazon Prime – Subscription
• Blinkbox – pay as you watch
• iTunes – pay as you watch (you’ll need
to have access to the iTunes store to use
this service)
• Google Play – pay as you watch
• Now TV – pay as you watch
Viewing VoD services now represents 8%
of total viewing among UK adults aged 16
and over. Take-up and use of VoD services
continues to grow, with almost six in ten
adults saying that they have used at least
one VoD service in the past 12 months.
The change in viewing habits is clearly
shown by the fact that, since its launch in
the UK in 2012, Netflix has increased its
subscriptions to 4.4 million households,
while 1.2 million households now have
a subscription to Amazon Prime Instant
(formerly LoveFilm).
However, it is the free service from the
BBC iPlayer that remains the most popular

You don’t need a TV licence to
watch the Video on Demand services
but you do need one to stream live TV
or watch the subscription services.

15

© Aleksiejwhite | Dreamstime.com

Paid-for TV channels

MARCH/APRIL 2016 ethicalconsumer.org

Animals

People
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h
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h
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h

h

Now TV

6.5

h

h

H

H

H

h

Sky TV

6.5

h

h

H

H

H

h

iTunes

6.5

H

H

H

h

Google Play

5.5

H

h

H

h

H

h

H

0

H

H

H

H

H

H

H

Amazon Prime

H
H

H

H

Product Sustainability

H

Company Ethos

H

H

H

Anti-Social Finance

H

H

H
H

Political Activity

H

H

USING THE TABLES

Boycott Call

H

h

h

+ve
Positive ratings (+ve):

Genetic Engineering

H

h

Workers’ Rights

H

7

Human Rights

8.5

H

Animal Rights

TalkTalk
Virgin Media

H

Animal Testing

H

Habitats & Resources

H

8.5

= middle rating,
empty = top rating
		
(no criticisms).

Pollution & Toxics

9.5

BlinkBox

= bottom rating,

Climate Change

Environmental Reporting

Netflix

H
h

Nuclear Power

BRAND

Ethiscore (out of 20)

Ethiscore: the higher the score,
the better the company across
the criticism categories.

Politics
Arms & Military Supply

USING THE TABLES

Irresponsible Marketing

Environment

Supply Chain Management
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= full mark,
= half mark.

• Product Sustainability:
Maximum of five positive
marks.

COMPANY GROUP

H

Netflix

h

TalkTalk

h

TalkTalk

H

H

Liberty Global

H

H

BT Group

H

H

H

Murdoch Family Trust

H

H

H

Murdoch Family Trust

H

H

Apple

H

H

Google

H

H

Amazon

H

h

h
H

h

H

H

See all the research behind these ratings together on www.ethicalconsumer.org. Free to subscribers.

of the VoD services provided by the major
broadcasters and platforms, with around
three in ten (31%) adults using it in the
past year. As it’s a free service, we haven’t
included the BBC on the table. Other free
services include the Channel 4 on demand
service and a similar catch up service from
ITV.

Viewing habits are
changing
While we’re still a nation of telly addicts,
the amount of time we spend in front
of the TV is falling as people plug in
to a variety of new and developing
technologies and media.
The number of people watching TV
each week stands at around 54.1 million
and this figure remains steady. However,
the amount we watch per week is
beginning to decrease. In 2014 the average
number of minutes of TV, watched on
a TV set, was 220 minutes per person
per day; 11 minutes less than in 2013.
OFCOM reports that this fall, of 4.9% year
on year, is the second consecutive year of
decline.
It’s the younger demographic who are
switching off, or at least switching devices.
Among 16-24 year olds and 35-44 year
olds, average daily viewing has fallen every
year since 2010. But this doesn’t tell the
16

whole story. While the traditional night
in front of the telly might be on the wane,
consumption of video content certainly
is not.
Computers and smartphones are now
more popular than set-top boxes among
16-24 year olds for accessing on-demand
and catch-up services. And this age group
now claim to use a desktop or laptop
computer (57%) or a smartphone (45%)
rather than a set top box (40%) for
viewing on-demand and catch-up services.
This trend looks set to continue.

Our policy rankings
Tax avoidance
Disappointingly all but one company
(TalkTalk) score a worst rating for the
likely use of tax avoidance strategies.

Environmental reporting
None of the companies score a best
rating for their environmental reporting.
Virgin Media, BT, Now TV and Sky score
a middle rating while the others score a
worst rating.

Supply chain
No companies score a best on supply chain
management. Apple and BT get a middle
rating. The rest score a worst rating.

Conflict minerals
Several of the companies (who sell
electronic devices) were also rated on their
policies regarding conflict minerals. Apple
and Google score a best rating for this
with BT scoring a middle rating. TalkTalk,
Virgin Media, Amazon and Sky all scored
a worst rating.

Company profiles
In December Apple’s Italian subsidiary
agreed to pay €318 million (£235 million;
$348 million) following an investigation
into tax fraud allegations. Italy’s tax
authorities say the company failed to
pay €880 million in tax between 2008
and 2013. During that period there was
a huge gap between the company’s
revenues in Italy of over €1 billion and
the €30 million that was paid in tax in the
country.
A research paper released in October
2015 criticised Apple for their lack of
investment in the real economy. The
report from SOMO, ‘Rich Corporations,
Poor Societies: The Financialisation of
Apple’, explains how the multinational
shrewdly minimised its corporate costs
through the relentless offshoring of
production and related ‘activities’ to lowwage countries and tax havens.
The report authors say that Apple is shortchanging societies by acting as a financial

Paid-for TV channels
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investor when handling its enormous
company profits instead of reinvesting
them for the benefit of society.
They say that Apple had more capital
than it can productively use, for instance
it has $200 million sitting in offshore
accounts. The report authors believed
that rather than hoarding cash in offshore
accounts, it should be more socially
minded: paying a fair share of tax, paying
living wages, and investing in research
and development to directly create value
in the real economy.1
Virgin Media is no longer part of the
Richard Branson empire and is instead
owned by US firm Liberty Global. The
latter is a member of the American
Chamber of Commerce and the World
Economic Forum, two lobby groups that
have lobbied for free trade at the expense
of the environment, animal welfare,
human rights or health protection.
TalkTalk is a UK listed plc that recently
purchased Blinkbox from supermarket
Tesco. Aside from its poor policy scores
(mentioned above) the company is also
marked down for excessive remuneration
with CEO Diana Harding receiving over
£6 million in 2014.2 Ethical Consumer
considers anything over £1 million to be
excessive.
BT is a UK registered plc that is part
owned by the German state. It has been
criticised by the Boycott Divestment and
Sanctions campaign for its partnership
with Bezeq International Ltd which it
describes as an “Alliance Partner”.3
On the Who Profits? Website, Bezeq
International was reported to provide
“telecommunication services to all of
the Israeli settlements, army bases and
checkpoints in the West Bank and to
Israeli settlements in the Golan Heights.”

In 2014 the company earned $23 million
from a US government contract to supply
key communications infrastructure
between RAF Croughton – a US military
base in Northamptonshire – and Camp
Lemonnier in Djibouti, a secret base from
which armed drones reportedly carry out
lethal strikes in Yemen. According to the
US military, American forces stationed
at RAF Croughton provide “global strike
operations.”4
Google was exposed in a report by
Transparency International in June 2015
as one of the most active lobbyists within
the EU, with 29 meetings, and it was also
one of the biggest spenders in Brussels,
declaring an EU lobby budget of around
€3.5 million per year. The company had a
total of nine registered lobbyists.5
In 2014, Google Inc was member of the
American Legislative Exchange Council
(ALEC), an organisation which lobbied
against renewable energy laws. ALEC
was also targeting the US Environmental
Protection Agency’s effort to limit global
warming pollution from coal-fired power
plants. Furthermore, in 2013 Google had
sponsored the Competitive Enterprise
Institute, a conservative think tank with a
history of denying the reality of climate
change.6
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There is no overall
best buy in this sector.
Netflix comes top
of the table, despite
BE S T B U
doing very badly at
a policy level, scoring
a worst Ethical Consumer
rating for all its policies including its
tax avoidance rating.
However, in a sector where the
ethical scores are very low, and tax
avoidance appears rife, the table score
appears to be the best differentiator.

g

Rupert Murdoch
– in control of both
Sky TV and the
government?

s u m er .
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9.5

Amazon is the subject of a boycott
call by Ethical Consumer. For the
latest Amazon news see page 29 and
you can find an extended company
profile at www.ethicalconsumer.
org/ethicalcompanyratings/
amazoncompanyratings
Sky is a plc but Rupert Murdoch still
holds sway through majority ownership
via the Murdoch Family Trust. This
organisation has its fingers in a number
of media pies, USA Today puts the total
at 49 major media companies including,
News Corporation, Sky, The Sun and The
Times newspapers here in the UK, and
publisher HarperCollins, along with a
raft of media companies in the US and
Australia.7
You can find out more about Sky and its
owner Rupert Murdoch on page 18.

See the Tax Justice page for details of
Google’s agreement to pay some tax.

References: 1 http://goodelectronics.org/news-en/2018cash-machine2019-apple-creates-poor-societies
2 www.bloomberg.com/research/stocks/people/person.asp?personId=10917296&privcapId=47128684
3 www.globalservices.bt.com/uk/en/campaign/bt_alliance_partners 4 www.reprieve.org.uk/press/2014_
05_23_PUB_UK_govt_legal_action_over_BT_drones 5 www.transparency.org/news/pressrelease/lobby_
meetings_with_eu_policy_makers_dominated_by_corporate_interests 6 www.greenpeace.org/usa/Global/
usa/planet3/PDFs/clickingclean.pdf 7 www.usatoday.com/story/money/business/2015/06/11/what-rupertmurdoch-owns/71089066 8 http://mediamatters.org/blog/2015/08/11/its-not-just-the-editorial-page-studyfinds-wsj/204855 9 http://phys.org/news/2015-09-climate-nation-newspapers-political.html#jCp 10 http://jou.
sagepub.com/content/11/6/693.abstract?etoc
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Sky TV – funding the world’s most
powerful conservative lobby group
Tim Hunt and Rob Harrison
look inside the bowels of Rupert
Murdoch’s media empire and at
its pernicious influence across
a wide range of contemporary
political debates.
With people dying in the sea at the edge of
fortress Europe, and the rising drumbeat
of far-right parties, New Internationalist
magazine argues that “It has never been
so urgent to challenge alarmist illiberal
voices.” Key to these problems are ‘news’
groups for whom this illiberalism is
not incidental but actually part of their
UK against the BBC (see box opposite) not
mission. And at the top of the pile of such
as a business crying foul but as a political
groups lie the business interests of Rupert
campaigner seeking to crush a liberal
Murdoch.
organisation.
It is, of course, not news that he favours
This aspect of his political strategy
right-wing positions, but it is easy to
is most transparent in the case of the
misunderstand his empire as simply a
US TV Channel Fox News. Much
cynical profit-making
analysed by political
machine, much
commentators and
“Dennis
Potter
named
the
like other global
comedians alike, its
pancreatic cancer that
corporations. Of
deliberate foundation
course, the extreme
ended his life ‘Rupert’ after as a right-wing news
tax avoidance and
Rupert Murdoch. As with channel in 1996
excessive directors’
to counterbalance
all cancers, the sooner
pay certainly fit this
perceived prevailing
you can cut them out,
model.12 But this
is a matter
the better your chance of liberalism
doesn’t really explain
of public record.5,7
the crusading zeal
survival.”
There is a need
with which his media
for those of us
Rob
Harrison
pursue his political
who oppose his
interests.
political position to
To understand Rupert Murdoch, you
take particular care, right now, not to
need to realise that he believes that there is
inadvertently fund his mission by buying
a general bias across media and journalism
into his many brands.
8
in favour of liberal and left ideas.
Although this may seem absurd to Ethical
Consumer readers, it fuels and justifies
his mission to provide an avowedly biased
‘counterweight’.
Rupert Murdoch’s views on climate change
In this way we can view his high-risk
have also been well documented. In a 2014
takeovers and huge investments not simply interview he told Sky News Australia: “We
as business decisions but also as political
should approach climate change with great
manoeuvres to grab ‘land’ for the political
scepticism. Climate change has been going
right. We can also, therefore, understand,
on as long as the planet [has been] here,
for example, his persistent lobbying in the
there will always be a little bit of it.”2

Warming the planet

18

Rupert Murdoch’s Sun newspaper with some
of its illiberal headlines.

USA Today puts the Murdoch
family Trust’s holdings at 49 major
media companies.1 Here we list just a
few. In 2012, Rupert Murdoch split his
holdings into two groups:
News Corporation

• Times, Sunday Times, Sun
newspapers
• New York Post and Wall Street
Journal
• Australian newspapers
• HarperCollins books
Fox Entertainment Group

•
•
•
•

21st Century Fox
Sky TV (39.14% controlling stake)
Fox News
National Geographic

Rupert Murdoch
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Two key academic studies have found
title from the not-for-profit sector but it
clear evidence of bias in this media empire is likely to affect the company’s editorial
against the scientific consensus on climate
integrity.
change.
A 2014 study by Rutgers University
in the US found that Murdoch’s Wall
Although this article focuses most
Street Journal was “less likely than the
attention on Murdoch media’s bias
other newspapers to discuss the threats
regarding climate change there have been
or impacts of climate change and more
likely to frame climate action as ineffective a large number of studies looking at other
issues such as its support for wars in the
or even harmful.”3 The authors of the
middle east.
study concluded that, given the Journal’s
Murdoch, the BBC and 38
The US writer Anthony R. DiMaggio
conservative readership, the negative
Degrees
looked in 2008 at how Rupert Murdoch’s
nature of its climate reporting “could
Fox
News
became
a
leading
force,
though
exacerbate ideological polarization on
In 2015, members of the online
not the only one, in promoting war in
climate change.”3
campaign group 38 Degrees voted
Iraq and using the language of a ‘war on
to launch a campaign to challenge
In addition, the authors said that “The
terror.’9 His analysis would apply equally
Rupert Murdoch. They described him
Journal was far less likely than the other
as “a commercial media baron who’d
newspapers to mention at least one impact well to its position on the current war in
Syria.
love to see the BBC cut down so he
of climate change on the environment,
Another US study in the same year
could benefit: he’s one of our public
public health, national security, or the
found
“an
extraordinary
unity
across
broadcaster’s biggest threats.”
economy.” The Journal only mentioned
his
media
empire
on
the
need
for
war
They went onto describe how: “The
climate change impacts in 21.6 percent of
10
And
in
the
UK,
the
group
in
Iraq”.
might of Murdoch is putting pressure
its climate stories, far less frequently than
Spinwatch have described how the
on government ministers to cut the
The New York Times (40.3 percent), The
“Implacable support of the Murdoch press
BBC, but 38 Degrees members’
Washington Post (48.8 percent) and USA
for the Iraq War was a key factor for Tony
collective voices have come out in
Today (58.2 percent).
11
force, with people coming together
Blair.”
The authors concluded that, “The
in focus groups across the country
Wall Street Journal, to the extent that its
to discuss the next steps of the
reporting is affected by its conservative
campaign and brainstorm tactics for
editorial stance, departs not just from the
our campaign together.”
other three papers’ coverage, but from the
There is a current ‘Protect our BBC’
generally accepted scientific consensus on
Boycotting cultural products is much
petition on the 38 Degrees website
climate change.”
more difficult that changing brands of
– https://speakout.38degrees.org.
An earlier study, carried out by
toothpaste or washing powder; it can
uk/campaigns/protect-our-bbc
the University of New South Wales in
be an emotional wrench. But of all the
So far, nearly 400,000 people have
Australia from 1997 to 2007, showed
dangerous company groups around the
signed the petition.
similar results. Here
world that we come across
researchers found
at Ethical Consumer, the
“It has never been so
that newspapers and
Murdoch empire has to be property of all of us and broadcast by
urgent to challenge
television stations
one of the most alarming. the BBC. He also owns TV programmes
alarmist illiberal voices.”
owned by News
One of the saddest
like the Simpsons, films like Avatar and
Corporation largely
things
is
that
much
of
the
books like Collins Guides and Naomi
New Internationalist
denied the science of
cultural content bought
Klein’s book No Logo...to name but a few.
climate change and
up and fenced off by the
Boycotting cultural goods is not easy.
dismissed those who were concerned
Murdoch empire is not concerned with
But the late, great British playwright
about it.
his political strategy and is great content
Dennis Potter perhaps gives us a pointer to
The study noted that while “the
for conservatives and liberals alike.
how best to deal with Murdoch. He named
intensity of commentary and editorials
These include football matches between
the pancreatic cancer that ended his life
about climate change varied between
teams that families have supported for
‘Rupert’ after Rupert Murdoch. As with all
media outlets owned by News
generations, and cricket tours around
cancers, the sooner you can cut them out,
Corporation in the USA, Britain and
the world that used to be the common
the better your chance of survival.
Australia, its corporate view framed the
issue as one of political correctness rather
References: 1 www.usatoday.com/story/money/business/2015/06/11/what-rupert-murdoch-owns/71089066
than science. Scientific knowledge was
2 www.theguardian.com/environment/climate-consensus-97-per-cent/2014/jul/14/rupert-murdoch-doesntunderstand-climate-basics 3 http://mediamatters.org/blog/2015/08/11/its-not-just-the-editorial-pageportrayed as an orthodoxy and its own
study-finds-wsj/204855 4 www.theguardian.com/media/media-blog/2015/sep/13/james-murdoch-foxstance, and that of climate sceptics as one
national-geographic 5 www.rollingstone.com/politics/news/how-roger-ailes-built-the-fox-news-fear-factoryof ‘courageous dissent’”.6
20110525#ixzz3yIgywWYS 6 http://jou.sagepub.com/content/11/6/693.abstract?etoc 7 Party Wars: Polarization
This is perhaps why the Murdoch
and the Politics of National Policy Making. Barbara Sinclair. 2006 8 Rupert Murdoch: A Reassessment, By
family’s $725 million purchase of National Rodney Tiffen 2014 9 Mass Media, Mass Propaganda: Examining American News in the “War on Terror”.
Anthony R. DiMaggio. 2008 10 At War with Metaphor: Media, Propaganda, and Racism in the War on
Geographic last year caused so much
Terror. Erin Steuter, Deborah Wills 2008 11 http://spinwatch.org/index.php/nicholas-jones/item/42-iraq-warconsternation among its readers and the
%E2%80%9Cimplacable-support%E2%80%9D-of-murdoch-press-was-a-key-factor-for-tony-blair. February
2012 12 Hazel Healy in New Internationalist Migration Issue: January 2016, Issue 489
wider public. Not only did it take the

Warmongering

A difficult but
necessary boycott
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Under-exposed facts about cameras
Josie Wexler zooms in Market snapshot
camera industry has been on a bit of
on the ethics of camera The
a crazy roller-coaster ride over the last 20
years. Camera sales exploded in the first
companies.
years of the 21st century, when everyone

embracing digital. Then sales collapsed,
probably largely as a result of the rise of
smartphones. Since 2008, the total sales
of stand-alone cameras has more than
halved. Even sales of high-class cameras
have been falling.1

People
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Ethiscore (out of 20)

Ethiscore: the higher
the score, the better the
company across the criticism
categories.
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Environment

USING THE TABLES

Factory Farming

was scrapping their old film cameras and
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[S] reduced use of toxic chemicals
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Sony

Conflict
minerals

Toxics

Best

Best

Nikon
Panasonic

Middle
Middle

Canon
Fujifilm
Casio
Ricoh
Olympus

Worst
Worst:
inadequate
policy

Samsung
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Company

Sony’s DSC-RX100 camera, which
is both PVC- and BFR-free.

The list of over 20 Sony models
which are PVC- and BFR-free is
available at www.sony.net/SonyInfo/
csr_report/environment/data/
replace/index.html

Middle

Conflict minerals
All the camera companies were rated for
their policy on the use of conflict minerals
such as gold and tungsten.
All of the companies mentioned conflict
minerals as an issue in their reporting but
half of them scored our worst rating for
having inadequate policies. Only Sony

© Marlenenapoli

People often assume that digital
photography must have reduced the use
of toxic chemicals, as you no longer have
to develop a whole roll of film in a lot
of nasty substances just to get a single
pleasing shot of your cat. However, there
is good reason to believe that all that has
happened is that the chemical burden
has shifted from the darkroom into far
darker, more hidden places – the distant
places where electronics are created and
destroyed.
At the manufacturing end, many
processes in electronics production involve
harmful substances. Several chemicals have
been linked to a range of cancers, although
there is currently a lack of hard data and
the World Health Organisation has called
for further studies.2 At the other end of
their lifecycle, electronics contain dozens of
toxic substances, such as lead, mercury and
cadmium, that can leach out after disposal.
Millions of tonnes of ‘e-waste’ are still
being dumped illegally in poor countries.3

Following Greenpeace’s campaign
s u m er .
on toxic chemicals, we have
on
Although none of the
created our own toxics policy
companies reached the
rating (see table below) which
standards necessary
focuses particularly on polyvinyl
to be awarded the use
chloride (PVC), brominated
BE S T B U
of our Best Buy label,
flame retardants (BFRs) and
our best buy cameras are
phthalates. These chemicals are not
Sony’s PVC- and BFR-free
only notorious carcinogens and endocrine
models.
disrupters, they are also eminently
replaceable. While Sony, Nikon and
Samsung all publicly state that they are
8.5
phasing them out, only Sony has target
dates for doing so. The other companies
make no commitments at all.

g

Photography’s toxic
footprint

GUIDE

or

Given this, it is unsurprising that some
companies have started to pull out of the
camera market altogether. Eastman Kodak
stopped making personal cameras in
2012. There are rumours that Samsung is
following suit, and while we were writing
this guide it announced that it is shutting
the UK wing of its camera business. We
have, however, still covered it because, for
the time being, it is still part of the market.
With the exception of Samsung, which
is South Korean, all of the companies
examined in this guide are Japanese.

Product

The E-waste centre of Agbogbloshie, Ghana, where electronic waste is burnt and disassembled
with no safety or environmental considerations.

scored our best rating. See page 30 for
more information about this issue.

Companies flunk on
supply chain policies
Japanese and Korean electronics
companies tend to produce many of
their high-value electronic components,
like semiconductors, domestically but
subcontract lower-value manufacturing to
poorer countries like Vietnam, India and
China.
There has now been a lot of publicity
about bad working conditions in
electronics manufacturing: overwork,
bullying, accidents and casual employment
are very common.
However, this publicity doesn’t seem to
have translated into much concern from
the companies examined. In some sectors
that have been under pressure, such as
clothing, we have found companies eager
to boast about all the wonderful things
that they are doing to improve conditions
in their supply chains. This was not the
case in the camera industry. Companies
had little or nothing to say on the
subject. All of them, without exception,
received our worst rating for supply chain
management.
21
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Links to the military
and surveillance
Panasonic, Samsung and Sony are all
active in China’s ‘Homeland security’
(surveillance) market. Indeed, Panasonic
boasts that “numerous Panasonic
surveillance cameras have been installed
across China to help create a safer living
environment”. It’s lucky that, as everyone
knows, Chinese government surveillance is
entirely benign, otherwise this fact might
not be so cheering. All three companies
sell CCTV cameras equipped with facial
recognition software.
Several of the companies also have
links to the military. Samsung sold
its armaments division in 2015, but it
still sells optical and communications
equipment to military buyers, as do
Panasonic, Fujifilm and Olympus. And
Nikon is part of Mitsubishi, a group of
interconnected Japanese companies which,
as a group, is the 21st biggest weapons
manufacturer in the world.4 Until recently
it sold arms exclusively to the Japanese
government as exporting weapons was
banned in Japan. However, the ban was
lifted in 2014, and it has now signed a
major weapons deal with the USA.5
On a more positive note, Panasonic and
Samsung both make solar panels, and all
the companies except Casio make medical
imaging products.

Shooting animals
Our feature on Optics companies and
hunting on page 24 included the Nikon,
Pentax, Canon, Fujifilm and Olympus
camera brands. Canon, Fujifilm and
Olympus were the recommended brands.
Nikon is also subject to a boycott call
by Viva! for selling telescopic sights for
hunting rifles and promoting hunting,
particularly big game in Africa.

oppressive policies, and it does not have
lots of dodgy looking subsidiaries in tax
havens or engage in unpalatable political
lobbying.
Samsung does very poorly in our ratings.
Firstly, researching Samsung means
wading through a deluge of stories
about workers’ rights abuses. It is widely
reported as having had a ‘No Unions’
policy throughout its whole supply chain
since its conception, with its founder,
Lee Byungchul, saying “recognise trade
unions over my dead body!”9 Stories
abound of extreme methods used to
prevent unions forming, including
tapping workers’ phones, following them,
and threatening their families.10

Workers at a Chinese electronics factory.

Company profiles
Sony does particularly well on
environmental issues, which is one of
the main reasons we made it our best
buy. It has a broad range of electronics
that are free of PVC, BFRs and phthalates
and aims to phase these chemicals out
altogether by March 2016. It received
a “soaring” (the best) rating by an
organisation called Climate Counts in
2015, as it supports climate policies and
is making a decent effort to reduce its
own greenhouse gas emissions.
Sony is also the only company in this
guide that received our best rating for
conflict minerals.
Less positively, in 2011 the Swiss
Federal Institute of Technology analysed
the relationships between 43,000
transnational corporations and found
that a very small number of companies,
of which Sony was one, wielded a
huge amount of control over the global
economy.6 Sony also spent over $2
million on lobbying US politicians in
2014, and contributed nearly half a
million to US political candidates, with
a moderately even spread between
Republicans and Democrats.7
You may be using a Sony camera
even without knowing it. Sony makes
nearly half of the camera sensors in
smartphones.8
Casio received our worst rating for
conflict minerals and for toxics.
However, overall it came out well in
our ratings because it accumulated far
less other negative stories than the other
companies. It does not sell to the military,
the internet is not awash with tales of its

22

Samsung spent nearly $1.5 million
lobbying US politicians in 2014, which
is considerably more than any other
company in this guide apart from Sony.
It is unclear how that fits with a ‘Values
and Philosophy’ page on its website
which states: “The Company’s resources,
including financial resources...shall not
be used for any political purpose.”11
And, in an echo of Volkswagen, recent
independent lab tests found that some
Samsung TVs appear to use less energy in
official testing conditions than they do in
the real world, which has raised questions
about whether they are set up to game
energy efficiency tests.12

Links to further info
• Electronics Watch campaign on
workers’ rights issues:
www.electronicswatch.org
• Greenpeace campaign on toxics in
electronics www.greenpeace.org

References: 1 Camera and Imaging Products
Association, 2016 2 Electronics Watch, 2014, Winds
of Change 3 Guardian, 14/12/2013, Toxic ‘e-waste’
dumped in poor nations, says United Nations 4
Stockholm International Peace Research Institute,
December 2015, The SIPRI top 100 arms producing
and military services companies, 2014 5 www.
RT.com, 6 Jul 2014, Japan gearing up for first military
export deal in decades 7 The New Scientist, 2011,
Revealed – the capitalist network that runs the world
8 Open Secrets, 2016 9 Petapixel, 2015, 40% of
All Camera Sensors Sold in 2014 Were Made by
Sony 10 www.stopsamsung.wordpress.com Aug 28
2009, What’s wrong with the SAMSUNG ‘no-union’
policy? 11 AMRC, 2013, Labour Rights in High
Tech Electronics. Case Studies of Workers’ Struggles
in Samsung Electronics and its Asian Suppliers 12
Open Secrets, 2015, www.opensecrets.org 13 The
Guardian, 1/10/2015, Samsung TVs appear less
energy efficient in real life than in tests
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Reducing, repairing, reusing and
recycling cameras and TVs
Josie Wexler looks at how to reduce the environmental impact of consuming
cameras and TVs.

There is an environmental argument for
getting a new telly. This is due to two facts.
The first fact is that, in general, TVs seem
to use considerably more energy during
their lives than they do while they are
being made. It is very hard to get reliable
figures, partly as everything is changing so
fast. But one study estimated that 90% of
a TV’s total life-cycle energy is expended
in use.1
The second fact is that – at least at
per-inch and picture quality level – TVs
are getting more energy efficient. One
2013 analysis found that even despite the
increase in size, the average electricity used
by new TVs had halved in three years.2
Of course, it isn’t just energy use that
has an environmental impact. In terms
of materials, toxins and waste, it is worth
keeping your TV as long as possible.
Moreover, as in the case of all electronics,
much of the manufacture goes on in
China, where the energy comes from an
electricity grid dominated by coal. There
isn’t an overall clear answer on what to do,
but the strongest case for quickening your
TV’s passage to TV heaven is if you own
one of the notoriously inefficient plasma
TVs.
Luckily, cameras present much less of
a dilemma. It is estimated that about 60%
of their total life cycle energy is expended
during manufacture and disposal.3 The
greenest camera is the one you’ve already
got.

Repairing
In 2011 a study looking at disposed
electrical goods found that 23% of them
could have been rescued with only a small
amount of repair.4
The Restart Project (therestartproject.
org) is a London-based charity that runs
workshops for lay people on repairing
electrical goods.
It can also be worth checking a website
called Ifixit (www.ifixit.com) which

© The Restart Project

Reducing

A repair workshop run by the Restart project.

claims to have “the free repair guide for
everything, written by everyone”.

Reusing
If you’re in Scotland and want to get a
working flat screen TV picked up for free
and given to a local charity, you can call
the National re-use phone line. It picks up
other things too, but unfortunately not
small items like cameras. Its number is
0800 0665 820.
There are also several charity shops that
will sometimes pick up working electrical
goods for free including:
•
DEBRA (www.debra.org.uk)
•
Age UK (www.ageuk.org.uk)
•
British Heart Foundation
(www.bhf.org.uk)
However, BHF has been criticised by
campaigners for funding animal testing.5
And it is always worth attempting to
buy or sell second hand, although it may
not be possible to get as much for your
second hand electronics as you’d hoped, as
new prices are falling so rapidly.6

Or you can give away or receive
unwanted items for free on Freecycle or
Freegle.

Recycling
Because of the hazardous substances they
contain, electronic goods should never
just be thrown in the bin. Since 2007, all
retailers are legally obliged to either offer
their own free disposal service, which
must accept goods that were not bought
in the shop (Curry’s is one shop that
does this), or, alternatively, they must
contribute financially to the scheme of
national ‘designated collection facilities’.
You can find your nearest facility using the
Recycling Locator, found at
www.recyclenow.com.
References: 1 Wrap, 2011, Environmental Assessment
of Consumer Products 2 NWCouncil.org, Jun 21 2013,
Television energy efficiency is improving dramatically
3 Wrap, 2011, Environmental Assessment of Consumer
Products 4 Wrap, The value of re-using household
waste electrical and electronic equipment 5 Animal
Aid, 2016, Victims of Charity: Q&A 6 The Atlantic,
2012, Have You Ever Tried to Sell a Used TV?
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Shooting
Wildlife?
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A

s highlighted by press coverage
of Cecil the Lion’s demise1
and the UK public’s response
to Westminster trying to legalise fox
hunting,2 the hunting of animals for
fun or sport is highly controversial. The
Mediterranean song bird slaughter and
the ongoing battle in the UK between
the grouse-shooting industry and
environmentalists3 provide further
modern-day examples of the impacts
caused by ecologically insensitive sport
hunting. These case studies also highlight
the political tensions that surround the
sport hunting industry; tensions that vary
depending on the country and location in
question (see box opposite).
With such an ethically complex issue,
you might expect companies operating in
both pro-hunting and anti-hunting sectors
to be transparent or to take a definitive
ethical stance. One sector that has
avoided this, and has received very little
examination, is the sport optics industry.
Sport optics, such as binoculars,
spotting scopes and monoculars, are
used by many keen birders and wildlife
watchers. They are also essential pieces of
equipment for hunters, resulting in some
optics companies marketing products at
both conservationists and sport hunters.
Other optics companies make sights for
rifles, whilst others sponsor shooting
events.
For animal rights’ supporters this
is clearly a problematic situation as it
defies the ‘right to life’ concept. It is
never acceptable to kill an animal, and to
glamorise the hunting of animals for sport
is unacceptable. People may therefore
want to change the brands they use to
avoid supporting activities with which
they disagree.
From an environmental perspective the
issues are more complex. Debates about
the ecological impacts of sport hunting

and the future role of
hunting in global conservation
efforts are emotive and have become
highly polarised.
This feature explores the impacts of
sport hunting, and examines how 30 optics
companies approach this sensitive subject.
It is part of a larger piece of research on
the subject that is available as a pdf on the
Ethical Consumer website.
Sport hunting, for the purpose of this
feature, is defined as ‘hunting undertaken
for leisure, for money or for free, with the
end product of the hunt being meat, a
prize or trophy, or the ‘thrill of the chase’.

Shooting optics
Nikon’s sale of hunting equipment and
the company’s promotion of trophy
hunting, ‘safaris’ and ‘dangerous game
adventure[s] on the dark continent’5
have resulted in numerous campaigns
against the company. These accuse Nikon
of hypocrisy for promoting cameras to
wildlife photographers while at the same
time promoting hunting through the sale
of hunting-rifle accessories. In 2013 Viva!
called for a boycott of all Nikon products
(cameras, binoculars and scopes) until the
company dropped its support for hunting.
However, our research has found that
Nikon is not the only culprit.
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Anna Clayton looks
at the companies that
make binoculars and
spotting scopes for
wildlife enthusiasts.
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America’s gun and hunting culture is ingrained in the fabric of its society, making
it difficult to discuss the ethics and future role of hunting in conservation work.
Hunters have historically played a key role in establishing and funding
America’s national parks and hunting continues to support conservation
efforts through a firearms and ammunition excise tax.
In Zimbabwe and several other African countries, trophy hunting
is argued to play an important role in protecting habitats and
species and providing jobs in remote rural areas. Hunting
has essentially enabled an economic value to be placed on
wildlife, helping to fund conservation work and reduce
people-wildlife conflicts. However, poor regulation and
corruption have caused wildlife-monitoring issues, and
the potential economic and social benefits of the hunting
industry are not often fairly distributed.
Hunting in the UK primarily occurs on private
land and has become a rural activity that is
increasingly frowned on by urbanites, particularly
when involving dogs. Public opposition to hunting,
particularly when done for fun, is increasingly common
in the Global North.

Of the 30 companies reviewed in
Ethical Consumer’s ‘Shooting Wildlife?’
report, 25 (83%) companies were involved
in selling sport hunting accessories or
marketing products at hunters.
Not only were products promoted for
use when hunting, but the promotional
language used by 47% of companies
referenced ‘big game’ or trophy hunting.
For example:
“Once you’re after that trophy, nothing
can hold you back... Even after countless
monster-obsessed pursuits, Steiner optics
are eager for more and ready to go.”6
“The ability to have both eyes open for
a quick, snap shot can mean the difference
between the one that got away and the
prize trophy of a lifetime.”7
“The Diamondback HP is wellequipped for any hunter looking for a
1-inch scope – and a 200-inch deer.”8
Vortex Optic’s Diamondback
Riflescopes were also accompanied by
images of hunters with the following
statements: “Hunters love it, game
animals, not so much.” and “Turns game
trails into blood trails.”
A number of companies (including
Alpen, Beretta, Bresser, Hawke, Leupold,
Meopta, Minox, Nikon, Swarovski,

Vanguard, Vista Outdoors, Vortex Optics
and Zeiss), also sponsored hunting TV
shows that promoted trophy hunting.
For example, Vanguard was the exclusive
sponsor of ‘Outdoor Option’, a TV show
aired on the Sportsman channel as part
of ‘Big Game Wednesday’.9 And Dean
Capuano, Director of communications for
Swarovski Optik North America, was a
TV show host on Swarovski Optik Quest
– a show that featured “SWAROVSKI
OPTIK Pro-Staffers travelling to the
world’s most exotic locations in search of
the planets most difficult and sought-after
trophies...”10
Through
glamorising trophy
hunting, optics
companies promote
a form of selective
hunting that has
been linked to
changes in animal
demographics,
population health,
and movement.
Leupold promotes the use of its optics for hunting on its home page.

Funding
the debate
Companies that
sold hunting
optics were more
likely to have
sponsored hunting
organisations or
initiatives. 76% of
companies that sold
multiple hunting
accessories had
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A bear killed with the aid of
an Alpen Optics sight scope.
This photograph appears on
Alpen’s website.

sponsored hunting organisations whose
mission statements included ‘protecting
hunters’ rights’, and 59% were members of
hunting and conservation organisations
such as The Boone and Crockett club,
Whitetails Unlimited and Safari Club
International (SCI). SCI’s main focus at the
time of writing was to reduce regulations
regarding hunting trophy imports into the
USA.11
A number of companies were also
trying to engage new user groups, such as
women and children, in hunting through
education programmes, competitions and
sponsorship of TV shows. For example,
Vista Outdoors sponsored the annual
‘Daughters at the Range’ event which
aimed to introduce families and their
daughters to sport shooting.12 Nikon
was a 2015 partner of ‘Raised Hunting’,
a US show that follows the journey of
an American family that “use hunting as
a platform to teach ethics and values to
their family”.13 Swarovski Optik was listed
as an International Sponsor of the Youth
Hunter Education Challenge, a challenge
organised by the US National Rifle
Association.14 And Barksa’s twitter feed
included a re-tweeted image of a young
girl holding a dead deer’s antlers and the
statement: “We need more kids holding
deer and less game controllers.”
80% of companies that promoted the
use of at least one product for hunting also
used images of trophy animals such as
elk, white tail deer and Bighorn sheep in
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Hunting cultures

A still from a Steiner Optics’ promotional video.
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promotional materials or on social media
sites.
The ‘Vortex Nation’ section of Vortex
Optics website, www.vortexoptics.com,
contains a ‘Trophy Room’ that displays
images of ‘scenes’ created by Vortex
products: Images of landscapes shot
by Vortex equipment, animals killed
using Vortex products, and images of
the weapons used. The Trophy Room
contained a ‘big game’ section which
displayed images of trophy hunts,
including images of dead elk, caribou, a
bull moose, Bighorn sheep, black bear,
mountain lion, roebuck, buffalo and
brown bears.
In addition to Vortex Optics, Alpen,
Beretta, Bresser, Zeiss, Leica, Minox and
Vanguard used images of animals such as
bears and male lions, where the potential
negative impacts of selective hunting have
started to be evidenced.

Sport hunting’s
impacts
The impacts of sport hunting are complex
and vary depending on the socio-political
and ecological context in which hunting
occurs.
From an ecological perspective the
impacts of sport hunting are unclear, and
it is an area that needs further exploration.
In brief: by placing an economic value on
preserving wildlife (in particular game
animals), some have argued that hunting
can and has resulted in increased habitat
protection and biodiversity, so long as
an ecosystem approach is taken to land
management.15
When a habitat is managed with one
particular species in mind, it can reduce
habitat diversity, which can adversely affect
other species and overall biodiversity.
For example, red deer populations in the
Scottish Highlands have been maintained
at high levels to the detriment of native
woodland regeneration.15 Grouse
moorlands also highlight the dangers
of focusing on one species. (Grouse
moorland land-management practices
have had a negative impact on hen harrier
populations and increase the risk of
flooding downstream.)16
However, if sport hunting is well
regulated and managed under the
guidance of ecologists with knowledge
of the game species in question, many
commentators argue that it can have
minimal impacts on wildlife population
dynamics and the broader ecosystem.21
Whether this situation is realistic is
questionable – especially where corruption
26

task, especially when sport hunting
continues to be glamorised and trophy
hunting promoted (US optics companies
being no exception).
Even if the impacts of hunting could
be reduced at a local level, local hunting
activities may still have global impacts
through sending mixed political messages.
For example, what are the impacts
associated with auctioning a hunt of an
endangered species, such as a black rhino,
on global conservation efforts?
If finances are the main argument used
to justify the sport hunting industry, it
seems that other less lucrative forms of
wildlife management may be preferable,
eco-tourism potentially being one such
alternative.

Birdwatcher using a spotting scope and
binoculars.

acts as a barrier to effective management
and the hunting lobby puts pressure
on wildlife managers to take a speciesoriented approach to conservation rather
than an ecosystem approach.
Even if well managed, the long term
impacts of sport hunting on the evolution
of species is still poorly understood,
suggesting further research is needed and
a precautionary principle should be taken
until then. In short, sport hunting quotas
should, at the very least, be limited.
And even under a quota system,
selective harvesting (used commonly by
trophy hunters to target mature males with
distinctive features such as antlers) may be
used, which potentially may:
• Adversely affect migration routes of
animals such as grizzly bears, puma
and elk.15
• Result in fewer mature males, and a
reduced willingness of females to mate
in some species.17
• Lead to the death of cubs (fathered by
the dead), as can occur with lions18 and
brown bears.19
• Reduce a group’s knowledge and
ability to interact with other groups
and animals, as has been observed in
elephant populations when elders are
killed.20
To better understand the long term
impacts of hunting, and to enforce
‘optimum’ quotas and recommend
shooting targets, detailed monitoring
is needed, which has a financial cost
(and barrier) associated with it. Hunters
also need to be willing to cooperate and
change habits in order to support broader
conservation goals. This is a challenging

What to buy
Recommended companies are
• Canon Inc.
• Fujifilm Holdings Corporation
• Olympus Corporation
• KenkoTokina Co
• Viking Optical (RSPB own brand)
These were the only companies
covered that could not be directly
linked with the sport hunting industry.
Ethical consumers who hold
animal rights’ issues close to heart
should avoid: Nikon, Bushnell, Vortex,
Meopta, Minox, Leica, Steiner, Burris,
Swarovski, Leupold, Vanguard, Zeiss,
Hawke, Bresser, Explore Scientific,
National Geographic, Acuter, Barr and
Stroud, Barska, Vision King, Bosma
and Alpen.
You may also want to avoid the
following companies as they mention
that their binoculars and spotting
scopes are also great for use when
hunting (although they do not make
hunting accessories specifically):
Celestron, Opticron, Kowa, Pentax,
Visionary, Carson and Eschenbach.
If environmental issues guide
your purchasing choices, then you
may wish to avoid companies that
glamorise trophy hunting particularly
of animals such as lions and bears
where the potential negative impacts
of selective hunting have started to
be evidenced. These include Alpen,
Steiner, Swarovski, Burris, Bresser,
National Geographic, Zeiss, Leica,
Minox, Vanguard and Vortex optics.
If you’re going to change what you
buy because of this report, remember
to tell the company about it and let
them know why!
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Which brands support the hunting industry?
Brand

Sells hunting
accessories?

Markets
optics to
hunters?

Sponsorship
or membership
of hunting
organisation?

Acuter







Alpen

Company
Synta Technology (Taiwan), distributed by Optical Vision Limited (UK)







Alpen Outdoor Corporation (USA)

( Acuter)

( Acuter)



Optical Vision Limited (UK)

Barska







Micro World Corp (USA)

Bosma







Guangzhou Bosma Corp (China)

Bresser







Jinghua Optical & Electronics Co Ltd (China)

Burris







Beretta Holding SpA (Italy)

Bushnell







Vista Outdoor (USA)

Barr & Stroud

Canon







Canon Inc (Japan)

Carson







Carson Optical (USA)

Celestron







Synta Technology (Taiwan)

Eschenbach







Eschenbach Holding GmbH/ Equistone Partners Europe (Germany/UK)

Fujinon







Fujifilm Holdings Corporation (Japan)

Hawke







Deben Group Industries (UK)

Kenko







Kenko Tokina (Japan)

Kowa







Kowa Group (Japan)

Leica







LeicaCamera AG (Germany)

Leupold







Leupold and Stevens Inc (USA)

Meoptica







Meoptica sro (Czech)

Minox







Minox GmbH (Germany)

Nikon







Nikon Corporation (Japan)

Olympus







Olympus Corporation (Japan)

Opticron







Opticron (UK)

Pentax







Ricoh Imaging Co ltd (Japan)

Steiner







Beretta Holding SpA (Italy)

Swarovski







Swarovski Group (Austria)

Vanguard







Vanguard (China)

Viking







Viking Optical (UK)

Visionary







Optical Hardware (UK)

Vision King







Vision King Optical Technology (China)

Vortex







Sheltered Wings Inc (USA)

Zeiss







Carl Zeiss Stiftung (Germany)

The full report will be available on our website from mid-February.
recommended companies

 yes

 no

References: 1 www.theguardian.com/environment/cecil-the-lion 2 www.mirror.co.uk/news/uk-news/fox-hunting-poll-reveals-74-6066347 3 www.theguardian.com/
commentisfree/2015/dec/29/deluge-farmers-flood-grouse-moor-drain-land 4 Grandy, J.W., Stallman, E., & Macdonald, D. (2003).The science and sociology of hunting:
Shifting practices and perceptions in the United States and Great Britain. In D.J. Salem & A.N. Rowan (Eds.), The state of the animals II: 2003 (pp. 107-130). Washington,
DC: Humane Society Press 5 www.independent.co.uk/environment/nature/the-wrong-kind-of-photo-shoot-nikon-in-the-line-of-fire-over-rifle-sights-for-big-gamehunting-8556123.html: viewed Nov 2015 6 www.steiner-optics.com/binoculars/hunting : viewed Nov 2015 7 www.meoptasportsoptics.com/shop/en/r1-1-4x22-rd-mr/
meostar-r1-1-4x22-rd-mr/ctgRen.html : viewed Nov 2015 8 www.vortexoptics.com/uploads/catalog_2015_vtx-hunting.pdf : viewed Nov 2015 9 www.vanguardworld.
us/photo_video_us/2015/02/27/vanguard-joins-the-outdoor-option-team-as-exclusive-optics-sponsor/ : viewed Nov 2015 10 outdoorchannel.com/showabout.aspx?showid=14778 viewed January 2016 11 www.scifirstforhunters.org/advocacy/trophy: viewed Nov 2015 12 www.vistaoutdoor.com/2015/08/vista-outdoor-sponsors-daughtersrange-event/ : viewed Nov 2015 13 www.raisedhunting.com 14 international-yhec.nra.org/yhec-sponsors.aspx: viewed Nov 2015 15 Loveridge, Andrew J., Jonathan
C. Reynolds, and E. J. Milner-Gulland. “Does sport hunting benefit conservation.” Key topics in conservation biology 1 (2007): 222 16 Ethical Consumer Research
Association, May 2014, ‘Turn Your Back On Grouse’ 17 Milner, Jos M., Erlend B. Nilsen, and Harry P. Andreassen. “Demographic side effects of selective hunting in
ungulates and carnivores.” Conservation Biology 21.1 (2007): 36-47 18 Pusey, A. E., & Packer, C. (1994). Infanticide in lions: consequences and counterstrategies.
Infanticide and parental care, 277-299 19 Swenson, J.E., F. Sandegren, A.S. oderberg, A.Bjarvall, R. Franzen and P. Wabakken Infanticide, 1997, caused by hunting of
male bears, Nature 386: 450-451 20 McComb, K., Moss, C., Durant, S. M., Baker, L., & Sayialel, S. (2001). Matriarchs as repositories of social knowledge in African
elephants. Science, 292(5516), 491-494 21 Statement based on a literature review of the impact of sport hunting at www.ethicalconsumer.org

27

Boycotts
MARCH/APRIL 2016 ethicalconsumer.org

Cadbury boycott over tax

US church sells Israeli banks’ stocks

In the run-up to Christmas, campaign group SumOfUs
started a boycott against Cadbury over tax avoidance
urging consumers to have a Cadbury-free Christmas.

One of the largest Protestant Churches in the United
States, the United Methodist Church, has stated publicly
that it is divesting its pension funds from five Israeli
banks because of their financing of ‘settlement activity’
in the occupied territories.

SumOfUs said in a statement, “The Cadbury family built the
company on an ethos of social responsibility and pioneered
workers’ rights. US food giant Mondelez (formerly Kraft)
obliterated what remained of Cadbury’s original values when it
took over the company, sacking hundreds of workers and setting
up a dodgy tax avoiding scheme involving Channel Islands
bonds so it could get out of paying the taxes it owes to society.
On going to press, over 50,000 people had signed a petition
on the SumOfUs website demanding that Mondelez pays a fair
amount of corporation tax on Cadbury’s profits, and pledging to
boycott the company until it does.

The banks were among 39 companies from different
countries that the pension board has decided do not meet
its Human Rights Investment Policy guidelines. It still has
investments in other Israeli companies.
It is the first time that a pension fund of a large American
church has made such a move. The United Methodist Church
has over seven million members and its pension board’s assets
in 2014 were valued at $20.9 billion.
The five banks to be divested are:
• Bank Hapoalim,
• Bank Leumi,
• First International Bank of Israel,
• Israel Discount Bank and
• Bank Mizrahi-Tefahot.

Margaret Hodge, chair of the Commons all-party group on
responsible tax, told the Sunday Times:
“Multinationals like this are deliberately exporting their
profits with artificial company structures to avoid tax. The
founders of Cadbury who set it up as an ethical company will
be turning in their graves.”
Sign the petition at http://action.sumofus.org/a/cadbury

Chileans boycott supermarkets over
price fixing
In January three of Chile’s largest supermarket chains
became the targets of a boycott over price fixing.

The list also includes an Israeli construction concern, Shikun
& Binui, which Palestinian advocates say is heavily involved in
settlement building.

Oscars’ boycott sparks interest
in boycott campaign mechanism
Two prominent black American artists, Spike Lee and
Jada Pinkett Smith, called for a boycott of the 2016
Oscars event for the lack of racial diversity in its shortlisting and decision-making panel.
The impact of their calls, creating much contrition and
promises for reform from the organisers, has sparked a wider
interest in the boycott mechanism.
Director Spike Lee.

Twitter/Lucas Palape

Cencosud, SMU and Walmart were accused by Chile’s
Tribunal for the Defence of Free Competition of colluding for
over three years to raise the price of chicken and coercing
smaller supermarkets to abide by the secret agreement.
In response to the scandal, a one-day boycott against the
three supermarkets was called on January 10th on social media.
Using the hashtag
#SupermercadosVacios,
hundreds of photographs
of empty supermarkets
and parking lots were
posted on twitter, and
reports from Chile
suggest that thousands
of people joined the
An empty Lider, one of the supermarkets campaign.
that was boycotted on January 10.
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In January, one of our editors, Rob Harrison, appeared
on a BBC Radio 5 programme looking at boycott history,
from Captain Boycott in Victorian Ireland to Rosa Parks, the
Montgomery Bus boycott in the USA, and our current Amazon
boycott and beyond. See 5 Live Daily on 26/1/16 from 2 hours
30 minutes to the end.
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Cadbury made £96.5 million profit in 2014 but, since it was
taken over by US food giant Mondelez five years ago, it hasn’t
paid any UK corporation tax. A disappointing performance from
a company that has made real progress on Fairtrade chocolate
in the past.

Colette Nies, a spokeswoman for the pension board, said
that the guideline, approved by the board in 2014 and carried
out last year, applied to 14 different regions around the world,
including the Middle East.
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Amazon fined by US Department
of Labor

give virtual office or residential
addresses in China, Hong Kong and
the USA.

Amazon has been fined by the US Department of Labor
for failing to report injuries in one of its warehouses. A
citation issued by the federal safety regulators says the
online retailer failed to report at least 26 work-related
illnesses and injuries at
a New Jersey warehouse in 2015.

Prices available on Amazon.
co.uk are sometimes dramatically
cheaper than those offered by high
street retailers, which must charge
VAT. In other instances, small
overseas sellers offer prices that
match, or are close to, those available in
stores, keeping the missing VAT.

According to the US Occupational Safety and Health
Administration, Amazon workers were exposed to: “risk factors
including stress from repeated bending at the waist and repeated
exertions, and standing during entire shifts up to 10 hours, four
days a week and sometimes including mandatory overtime
shifts.”
Aaron Toso, a spokesperson for Amazon, told US news
network CBS:
“We take safety very seriously, we do not agree with the
findings and will be contesting the citation.”

German Amazon workers
strike again
Members of the German labour union Verdi walked out
in the run-up to Christmas as part of a long-running
dispute over pay and conditions in Amazon warehouses.
The union said that Amazon employees suffered from
excessive pressure, rigid workplace controls, high sickness rates
and arbitrary decisions, such as a cut in annual holidays at the
Leipzig warehouse to 28 days from a previous 29 days.

During a short Parliamentary debate on Monday December
21st, Conservative peer Lord Lucas claimed Amazon and eBay
had been “collaborating with hundreds of overseas retailers to
defraud the taxman of millions of pounds every day.”
The firms have insisted responsibility for charging the correct
VAT lies with sellers using their sites. Amazon and eBay have
said they help sellers understand their tax obligations, but have
no duty to police compliance. Both said they cannot be held
liable in cases of evasion.

Amazon selling illegal weapons
Another investigation by the Guardian newspaper
also revealed in December that Amazon.co.uk has
been selling illegal weapons on its online store.
In test purchases, the Guardian bought three weapons on
Amazon.co.uk:
• a pistol that fires a jet of high-strength pepper spray at
112mph;
• a 1million volt stun gun disguised as a torch; and
• a baseball cap containing a hidden stabbing
knuckleduster in its peak.
Photograph source: © Sarah Lee for the Guardian

The fine was small at just $7,000 but it adds to a litany of
labour failings that we have reported on over the past few years.

Verdi said in a statement that workers at six of the nine
Amazon warehouses in Germany had joined the strike.
Germany is Amazon’s second-biggest market after the United
States with 10,000 warehouse staff plus more than 10,000
seasonal workers.
Verdi has organised frequent strikes at Amazon since May
2013 as it seeks to force the retailer to raise pay for warehouse
workers in accordance with collective bargaining agreements in
Germany’s mail order and retail industry.

VAT avoidance on Amazon
marketplace
The HMRC are investigating if Amazon and eBay can be
made to pay for outstanding VAT bills owed by overseas
traders using the online platforms.
In December 2015, a Guardian investigation found that
“hundreds of high-value gifts, including Apple watches, iPads,
Fitbits and Panasonic cameras, are being sold on Amazon’s UK
website without VAT being charged.” According to the paper,
record numbers of small overseas sellers who are not paying
VAT have imported goods into Britain, with Amazon dispatching
the stock from its UK warehouses. Many of these VAT-free sellers

The sale of all three is illegal in the UK.
The pepper spray pistol had been sold directly by
Amazon for at least 14 months and had, according to the
Guardian, been making sales. Stock levels have also been
replenished.
The stun gun and cap were dispatched to the Guardian
by independent Amazon sellers in the US and Israel
respectively. Both carried misleading labels on the
packaging; the cap was marked as a “toy part”.
The Guardian sent details of the weapon purchases to
Amazon, which removed all items from sale immediately.
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Coltan mine, North Kivu, Democratic Republic of Congo.

Consumers
& conflict
minerals
Heather Webb explores the complex
bureaucracies that have emerged to help
civil society address claims that consumer
products are fuelling conflict around the
world. Stand by for a deluge of acronyms!

30

O

ne of the biggest campaigning
issues in the electronics industry
over the past five years has
been ‘conflict minerals’. This is a term
coined for the minerals – tin, tungsten,
tantalum and gold – that originate from
the Democratic Republic of Congo (DRC)
and surrounding countries, which have
generated income used to help fund wars
and armed militia. We have covered the
issue in past guides to mobile phones
(Issue 145) and laptops and tablets (Issue
151).

The Responsible
Sourcing Network
Since 2013, companies which are publicly
listed in the US have to submit annual
reports disclosing their use of conflict
minerals.
The US-based Responsible Sourcing
Network – a project of the nonprofit
organisation As You Sow – analysed the
conflict minerals filings of 155 companies.
Their reports showed how many different
industries are affected by the ruling
– the electronics, textile, automobile,
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pharmaceutical, and the oil and gas
markets to name a few.
The results showed that only a handful
of companies were close to sourcing 100%
conflict-free tantalum from the DRC, and
that Intel was the sole company with a
conflict-free product line. Philips (which
appears in the TV guide) along with Intel
was rated as one of the best performing
companies on the issue of conflict
minerals.
One of their findings was that
companies were willing to assess their
supply chains but were less good at
responding to risks which they had
identified by building capacity with
suppliers or with smelters or refiners
(SORs). Ideally companies should support
collective initiatives such as the ITRI Tin
Supply Chain Initiative (iTSCi – see right)
which was established to create traceability
programmes for tin being mined in the
DRC.

Company

Rating

Google
Best

Toshiba
BT
Canon
LG

Middle

Nikon
Panasonic
Amazon
Samsung
Sky
Fujifilm
Casio

Worst:
Inadequate
policy

Ricoh
Olympus
Virgin
Avtex
Dixons Carphone
Linsar
TalkTalk
Tesco
TPV Technology

ITRI Tin Supply Chain Initiative (iTSCi)
is an initiative of the International Tin
Research Institute and was developed in
2010.
continued overleaf ...

How the companies rate on conflict minerals

Of those scoring worst, half had no mention at all of conflict minerals. The rest of the
worst scoring companies had inadequate policies.

Cameras: It was encouraging to see that all of the companies had made mention of
the issue of conflict minerals in their reporting. The companies were all (apart from
Casio and Samsung) members of the Japanese Electronics and Information Technology
Industries Association (JEITA) Responsible Minerals Trade Working Group. The group is
listed as a Partner Association of the Conflict-Free Sourcing Initiative (CFSI).
Televisions: It was disappointing to learn that over half of the companies had failed to
even have a policy on the issue of conflict minerals. While legislation in the US may
have forced some companies to start looking into their supply chains, it was obvious
that without that requirement some companies just simply ignored the issue. This was
also reflected in the companies’ wider approach to corporate social responsibility
issues, such as supply chain management, environmental reporting and eliminating
toxic chemicals, which were also considered to be poor.
However, Toshiba scored highly under our conflict minerals rating despite not being
legally required to submit reports by the Dodd-Frank Act. Toshiba has not only shown a
commitment to continuing to source from the DRC region, but also stated that it would
source minerals through the Conflict-Free Smelter Program.
Paid-for TV: Seven of the eight companies should have had a policy. Only Apple and
Google got our best rating whilst TalkTalk made no mention of the issue at all.

Cello
John Lewis

The Tin Supply Chain
Initiative

The majority of the companies in these guides do not submit reports on conflict
minerals under the US Dodd-Frank Act. However, those who do, performed best under
our ratings system.

Sony

Sharp

The Conflict-Free Smelter Program
(CFSP) is an initiative set up by the
Conflict-Free Sourcing Initiative (CFSI)
which was founded by members of the
Electronic Industry Citizenship Coalition
(EICC) and the Global e-Sustainability
Initiative (GeSI) – a collaboration between
Information and Communication
Technology companies. The CFSI helps
members address the issue of conflict
minerals within their supply chains.
Smelters and refiners (referred to as
SORs) have been identified as the choke
point within the conflict minerals supply
chain. As the Responsible Sourcing
Network explains “a focus on SORs helps
trace minerals to mine, and country
of origin. This is almost impossible
to do through the maze of suppliers,
suppliers’ suppliers, and suppliers’

suppliers’ suppliers. The most realistic,
effective approach to trace minerals to
the mine is to have SOR facilities engage
in robust due diligence. To verify this,
the OECD guidance calls for third-party
audits, including through a collaborative
scheme like the CFSI, as well as capability
building. SORs thus strengthen their
position as ‘choke-points’ that ensure
conflict-affected minerals do not enter the
supply chain.”
The project has been very successful
in certifying over 250 SORs, covering all
four minerals, around the world as being
conflict free.

In the guides in this magazine, 27 of the companies should have a conflict minerals
policy. Over half of them scored our worst rating with only five companies – Apple,
Google, Philips, Toshiba, Sony – receiving our best rating for conflict minerals.

Apple
Philips

The Conflict-Free
Smelter Program

Worst:
No mention of
conflict minerals

Under Ethical Consumer’s conflict minerals rating, companies must clearly commit
to continuing to source from the DRC. While companies may not be able to resolve
many of the complex issues which are present in the DRC they can continue to support
miners, helping them transition to a mining industry which respects both human rights
and the environment. In order for companies to have the greatest impact, Ethical
Consumer’s rating states that they must also be a member of, or participate in, multistakeholder initiatives such as CFSI, or in-region projects such as iTSCi.

31

Feature – Conflict minerals

141 mines in Congo are now free from armed groups and child labour.

It aims to meet the needs of companies
wishing to maintain trade with responsible
supply-chain actors in the DRC and
adjoining countries, as well as to meet due
diligence expectations of the international
community in terms of guidance from the
UN, OECD and national laws such as the
Dodd-Frank Act in the US.
Through its programme, it provides
supply chain information and
transparency that encourages continued
sourcing by product manufacturers,
continued access to international markets,
and economic and social development for
miners in developing regions. Minerals
traded by members of iTSCi are received
by smelters participating in the CFSP.
According to its website it operates
around 1000 mine sites in Burundi,
Rwanda and the DRC, working with over
80,000 miners.
The iTSCi remains one of the only
traceability and due diligence programmes
operating regionally across central
Africa, covering extensive numbers of
mining areas, assisting vast numbers of
individuals, and continually expanding
that coverage as resources, security and
other circumstances allow.
While resolving issues around the
potential link between conflict and
minerals is its primary focus, once
the responsible supply chain has been
established, it also plans to address
wider issues of importance to society,
development and governance.
Current associate members include
Blackberry, Boeing, Motorola, Apple, Intel
and Microsoft.
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European regulations
too?
In May 2015 the European Parliament
voted to accept a proposal for ‘EU
Supply-Chain Due Diligence standards’
which would force companies operating
in Europe to address the issue of conflict
minerals.
These standards are based on the
Organisation for Economic Co-operation
and Development (OECD) Due Diligence
Guidelines recommendations, which
are designed to help companies respect
human rights and avoid contributing to
conflict through their mineral purchases
from conflict-affected and high-risk areas.
The same guidelines have been used as the
basis for the US reporting requirements on
conflict minerals within the Dodd-Frank
Act.
Encouragingly, the proposed EU
regulations are not just to be restricted to
the conflict-prone region of the DRC and
the surrounding countries. The draft law
defines “conflict-affected and high-risk
areas” as those in a state of armed conflict,
with widespread violence, the collapse of
civil infrastructure, fragile post-conflict
areas and areas of weak or non-existent
governance and security, characterised by
“widespread and systematic violations of
human rights”.
The next steps will see the European
Parliament enter into negotiations with
the European Commission to come to an
agreement on the final text of the law.
UK based not-for-profit organisation

Global Witness is one of the leading
campaign groups in this area. With its
coalition partners it is calling for member
states to support:
A strong and binding law that
•
requires all companies bringing
minerals into the EU – whether in
their raw form or in products – to
carry out checks on supply chains
to identify and manage risks, and
publicly report on those risks in line
with international standards.
Other development and good
•
governance measures that promote
responsible sourcing from conflictaffected and high-risk areas, and
address development challenges
linked to implementation of the law,
such as challenges faced by artisanal
miners and their families.
A law that allows other natural
•
resources linked to conflict and
human rights abuses – such as
diamonds, jade and coal – to be
added in the future.

What impact is all this
having?
Since 2013, companies which are publicly
listed in the US have to submit annual
reports disclosing their use of conflict
minerals. Carly Oboth from Global
Witness states: “the Dodd-Frank Act has
had a big impact in the way companies
view their supply chains. However, there
is still work to be done with the way in
which companies address the issue as
many have failed to publicly demonstrate
how they have put proper checks in place
to identify and mitigate risks along their
supply chains, as required by the conflict
minerals law”.1
The law has also impacted on the
minerals trade. According to campaign
group Enough, as of June 2015 over half
of the world’s smelters and 141 mines in
eastern Congo were certified conflict-free.2

© Global Witness

© Sasha Lenhney | Enough Project
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Artisanal miner holding minerals in Mwenga,
South Kivu.
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The commodity crisis driving the 3T industry
away from responsible production

Miners working for
the biggest mining
company in the DRC.

In December 2015, an open letter by senior figures from the
African Great Lakes Region, international associations and
more than 200 companies called for greater financial support
for traceability and due diligence programmes in the 3T
metals (tantalum, tin, tungsten) industry.
Over the past year the price of 3T metals had fallen between
30-60%. The letter stated that “urgent financial assistance
from donors” and manufacturing companies was required
“to share the ‘conflict mineral’ related costs across the supply
chain.”
“The (3T) mineral sector in the Great Lakes Region, which
through concerted international and national effort has made
significant progress towards becoming ‘conflict free’ over the
last five years, is at risk of reverting back towards informality
due to the steep fall in metal prices throughout 2015
following on weakness in business resulting from Dodd-Frank
and de facto embargo over several years” said the ITRI.

Speaking about the letter’s publication John Kanyoni, Vice
President of the Chamber of Mines of the business federation
of the DRC (FEC), said: “The great lakes region, and
particularly the DRC, is at a crossroads regarding initiatives
for transparency in the 3Ts industry since all the effort made
so far on traceability, due diligence and certification will
be affected by the lack of funds. Upstream companies have
financed the majority of these initiatives to date but the
decrease in the price of metals on the international market no
longer allows upstream companies to support those initiatives
today. It is the right moment for manufacturing companies

and donors to contribute more to those initiatives which can
then continue to achieve vital change with the full technical
support of the 3Ts industry.”

is an ongoing process of supply chain
checks and it is about companies being
transparent about the issues found within
their supply chains and how they are
addressing those risks.”
As the Dodd-Frank Act Section 1502
enters into its third year of reporting,
other areas of the world are considering
legislation on the issue. Not only has the
EU started the process; but China, in
December 2015 also launched guidelines
for Chinese companies to identify and
mitigate the risks of contributing to
conflict, serious human rights abuses and
misconduct around the world.4

© Congressman Barney Frank | Flickr

The issue in the DRC is complex and
it was never imagined that transparency
initiatives on their own would end the
war. As Amnesty reported in 2015, “armed
groups remained active in North Kivu,
Katanga, South Kivu and Ituri, committing
serious human rights abuses against
civilians”3 and some companies have used
the law as an excuse to embargo sourcing
minerals from the country.
Nevertheless, the Dodd-Frank Act has
led to more scrutiny within the country
which in turn has led to many companies
returning to the area.
Oboth states that for companies “this

© Fairphone

Abandoning due diligence in order to secure survival and
to compete with production areas outside the region, which
do not face the same traceability and due diligence costs,
will leave the local mining industry more vulnerable to
exploitation by armed groups and raise the likelihood of
‘conflict related minerals’ finding their way into the supply
chain.

US President Obama signs the Dodd Frank Act
into law in 2012.

References: 1 www.globalwitness.org/en-gb/blog/new-conflict-minerals-filings-raise-too-many-questions 2 http://enoughproject.org/special-topics/progress-andchallenges-conflict-minerals-facts-dodd-frank-1502 3 www.amnesty.org/en/countries/africa/democratic-republic-of-the-congo/report-democratic-republic-of-the-congo 4
www.globalwitness.org/en-gb/press-releases/global-witness-welcomes-progressive-new-chinese-mineral-supply-chain-guidelines/ viewed 26/1/16
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Be part of an exciting venture delivering

Community Owned

Green Power

new solar projects coming soon

register your interest at www.energy4all.co.uk
We are developing a range of
renewable solar energy projects in
which you could invest.
A strong track record - you get
annual share interest plus all the
benefits of a democratic and
ethical business. An attractive
Community Fund will be
established to help tackle fuel
poverty and climate change.

www.energy4all.co.uk
call: 01229 821028
Our projects are long term investments in shares to deliver environmental and social impacts as well as a financial return.
As with any investment there are risks. Your capital is at risk and may not be readily realisable. Returns are projected,
variable depend on the performance of the project and are not guaranteed. Consider all risks before investing and read the
Share Offers

Independent ethical financial advisers for
socially responsible people

Ethical Investment Specialists
ethical savings
ethical pensions
ethical investments
ethical wealth management
ethical insurance

Planning for your secure future without
repression, pollution or exploitation
Your first consultation will be at our cost, zero obligation,
alternatively simply request a free brochure

Please contact debbie@investing-ethically.co.uk
or call 01603 309020
www.investing-ethically.co.uk

Investing Ethically Ltd is authorised and regulated by the Financial Conduct Authority
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Toxic waterproofs

Change your shoes!

In the waterproofs and insulated jackets guide in the
last magazine (Issue 158), we reported that Greenpeace
was about to test outdoor products to find out which
ones contained PFCs, hazardous chemicals used as
waterproofers.

18 human rights, workers’ rights and environmental
organisations across Europe, India, and China have
launched ‘Change Your Shoes’, a new global campaign
aimed to address the systemic workers’ rights abuses
plaguing the shoe industry.

PFCs have been found around the world: from remote
mountaintops to human blood. Studies indicate that some PFCs
can impact hormone and immune systems and reproductive
health, while others have potential to cause cancer.
The results are now in. Greenpeace tested 40 outdoor gear
products and found PFCs in all but four. It found PFOA – a longchain PFC that is linked to a number of health effects, including
cancer – in some products by The North Face and Mammut.
Greenpeace is now targeting these two brands.
Most outdoor gear brands use PFCs but have switched from
the more toxic long-chain PFOASs to short-chain PFCs. Paramo,
our Best Buy, does not use PFCs but has now committed to
further eradicate hazardous chemicals from its production
chain. It is the first outdoor gear company to sign up to
Greenpeace’s Detox campaign.
Tell The North Face and Mammut to stop using PFCs –
http://detox-outdoor.org/en/petition
© Christian Breitler, Greenpeace

Poverty wages are endemic, with approximately 2% of the
price of a pair of shoes being paid to the workers who made
them. Furthermore, most leather tanning poses significant risks
to both workers’ health and the environment as a result of the
use of Chrome III salts.
The campaign is calling for shoe workers to be paid a living
wage, and for companies who sell shoes in the EU to be forced
to publish all information on their supply chain, from the factory
to shop floor, including the use of toxic chemicals and working
conditions.

Greenpeace collect samples of snow in Switzerland to test for PFCs.

Design a vegan shoe
PETA and London-based vegan shoe label Bourgeois
Boheme have launched a competition which offers aspiring
designers the chance to be the creative force behind a
new animal-free unisex sneaker. Entrants can upload their
designs to PETA.org.uk until 7th March, when Bourgeois
Boheme will shortlist the top ten. Celebrity judge Anaïs
Gallagher will then choose the winning design, which will
go into production and hit the market in time for Autumn/
Winter 2016.

Tom Cridland shop
Tom Cridland, the maker of the 30-year organic t-shirts and
sweatshirts that we mentioned in the clothing guide in the
last issue, has now opened a physical shop in London at
340 King’s Road, SW3 5UR. The shirts are guaranteed for
30 years. If they rip or tear within that period you can send
them back to be repaired free of charge.

Country-of-origin labelling offers no guarantee of where
your shoes were made or the conditions they were made under.
Shoes with labels stating ‘Made in Italy’ may have leather
uppers made in India or Bangladesh, often by homeworkers
earning just 10 pence per shoe.
87% of global footwear production occurs in Asia. China is
by far the largest production country with approximately 14.6
billion pairs of shoes produced in 2014, followed by India,
Brazil, Vietnam and Indonesia.

Get the app
The campaign has launched a Change
Your Shoes smartphone app. It informs
you about the shoe industry, sets out the
demands for change and allows you
to record your steps in support of the
petition.
The Change Your Shoes app can be
downloaded for free from Google Play
or the Apple Store.
See our shopping guide to shoes
and trainers on the website, which
compares brands on their ethical
records. We plan to update the guides
later in 2016.
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www.fossilfreefunds.org is a new website where you can
look up mutual funds and find out the extent to which
they are invested in fossil fuel extraction companies,
fossil-fired utilities, or fossil fuel infrastructure. The
database contains data on thousands of U.S., United
Kingdom, and Hong Kong mutual funds.
At the moment the website is rather United States focused,
and some of the language may be a bit confusing to Brits – for
example, it talks about ‘401(k) retirement plans’ rather than
pension plans – but its creators are hard at work adding more
UK and Hong Kong based material.
The website is a project of As You Sow, an American
organisation which campaigns on corporate social
responsibility.

Ethical investment research
companies merge
Vigeo and EIRIS, the two biggest and longest established ethical
investment research agencies from France and the United
Kingdom, merged into one on December 22nd. Hopefully,
increasing the size of research groups can make even more
effective ratings of the complex ethical performance of
increasingly large global corporations.

The Ecology Building Society gets
Living Wage Accreditation
The Ecology Building Society, which supports environmental
building and sustainable living, has joined others in the
financial sector in receiving Living Wage Accreditation. The
Co-op bank and all of the ‘big four’ banks are also accredited,
with the last of these, Lloyd’s, getting accreditation in November
2015.
The Government’s current national minimum wage is £6.70
an hour for workers over 21. The new national living wage will
apply from April 2016 and is £7.20 an hour for workers over 25.
The Living Wage is £8.25 an hour, £9.40 if you live in London.
Find out who pays a Living Wage where you live on page 8.

Ethical & Green Funds
Ethiscore
as at
1/03/14

5 year %
growth to
31/12/2015

7IM Sustainable Balance

4.5

21.35

Aberdeen Ethical World OEIC

6.5

1.06

Aberdeen Multi Manager Ethical

6.5

24.32

Aberdeen Responsible UK Equity

6.5

17.91

Alliance Trust Sust. Future Absolute Growth

6.5

28.33

Alliance Trust Sust. Future Corporate Bond

6.5

26.68

Alliance Trust Sust. Future European Growth

6.5

30.09

Alliance Trust Sust. Future Global Growth

6.5

42.55

Alliance Trust Sust. Future Managed

6.5

36.75

Alliance Trust Sust. Future UK Growth

6.5

49.78

AXA Ethical Distribution

4

31.82

EdenTree Amity European

7

23.11

EdenTree Amity International

7

6.18

EdenTree Amity Sterling Bond

7

24.59

EdenTree Amity UK

7

51.30

F&C Responsible Growth

11.5

44.23

F&C Responsible Income

11.5

52.01

Henderson Global Care Growth

5.5

35.44

Henderson Global Care UK Income

5.5

69.17

Henderson Institutional GC Managed

5.5

39.60

Jupiter Ecology

12

22.87

Jupiter Responsible Income

12

37.44

Kames Ethical Corporate Bond

5

34.04

Kames Ethical Equity

5

75.64

4.5

53.68

7

24.47

7.5

80.31

Rathbone Ethical Bond Fund

5

35.00

Royal London Sust. Diversified Trust A Inc

12

37.06

Royal London Sust. Leaders Trust A Inc

12

60.67

Royal London Sustainable World Trust A Inc

12

58.63

Scottish Widows Environmental

3.5

20.84

Scottish Widows Ethical

3.5

9.67

Standard Life Investments UK Ethical CB

10.5

18.6

Standard Life Investments UK Ethical

10.5

66.04

Stewart Investors Asia Pacific Sustainability

5.5

45.35

Stewart Investors Global EM Sustainability

5.5

6.47

7

34.99

Fund name

Legal & General Ethical Trust
Old Mutual Ethical Fund
Premier Ethical Fund

SVM All Europe SRI
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Digging up the fossils in
your pension

Save our bank
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Customer union success...
but Palestine accounts closed
Shaun Fensom from the Save Our Bank campaign updates us on progress
to keep the Co-operative Bank ethical.
The Customer Union for
Ethical Banking
In November, Save Our Bank launched a crowd-funding
campaign to raise money to set up a union of Cooperative Bank customers. The campaign was a great
success, raising double its target of £15,000. Over 1,500
supporters pledged £12 (a year’s membership fee) or
more. All now become members of this unique cooperative – the first of its type – which will be called the
Customer Union for Ethical Banking (CUEB).
CUEB will keep a permanent watch on the bank’s behaviour.
It will raise investment from supporters to buy a stake in the
bank – small to start with, but a first step to increasing the
cooperatively owned shareholding beyond the 20% still held by
the Co-operative Group.
A labour union can engage constructively with an employer
to improve staff conditions to mutual benefit. It can also exert
pressure though a threat of non-cooperation – for example, with
industrial action.

and signed the
Paris pledge not to
invest in coal. Most
recently there has
been a return to
real campaigning
with ‘My money,
my life’, working
with Refuge to
highlight financial
abuse in intimate
relationships.
All good moves. Sheffield PSC protest against the Co-op Bank.
PSC has launched a legal case against the Bank
So why spoil it
on the grounds of discrimination.
by unilaterally
closing some 40
or so accounts, mostly for small organisations doing good work
supporting Palestine – along with others offering solidarity with
Cuba and Nicaragua? Frankly it would be difficult to think of
another move more likely to undo the trust of customers who
bank with the Co-op because of its ethics.

When we asked the bank this very question they were
So too, our approach has been to work constructively
adamant that this was about commercial risk, not politics. They
with the bank – so far with good results. But there is always
fear regulator sanctions for failing to ensure
an implied sanction that customers could up
and leave – all the more devastating if they
“Bad decisions like that money transferred to ‘high risk’ locations
does not end up in the ‘wrong hands’. The
do it en masse, with considerable PR, as well
this,
badly
executed,
bank pointed to the 40,000 charity accounts
as financial, consequences. Such a decision
– which can only be taken once – would be for
show why we need a unaffected by the risk review, including many
that continue to provide aid in Palestine.
the members of CUEB.
customer union.”
While some have suggested the account
As with labour unions, strength requires
closures are the result of pressure from rightsolidarity. Save Our Bank started when private
wing US-based shareholders, we have also heard from a
shareholders took 80% of the bank – we urged customers to
Christian group that has had its account closed, apparently
stick together. “Don’t get mad” we said, “get organised”.
because it was transferring money to Africa. They and other
affected groups told us that they weren’t told why they
were being asked to leave – a fact that the bank seemed
to acknowledge when it confirmed to us that it would not
Unfortunately, we found ourselves needing to argue the
same point when, in November, we started hearing from start any new closures until it had completed a ‘review of
communications’.
groups providing support to Palestine that the bank was

Palestine debacle

closing their accounts. A new wave of customers left in
protest, fearing political interference from the private
shareholders.
This came after a series of successful moves by the bank
to build trust. A year ago we welcomed the launch of a new,
stronger ethical policy. An impressive commitment of £1 million
to cooperative development highlighted the Co-operative
Group’s much weaker record. The bank was also proud to be
associated with a campaign against financing nuclear weapons,

Perhaps more to the point is that it is possible to apply due
diligence to transfers of money to ‘high-risk’ locations. The
problem is that it is expensive. Our case to the bank is that,
as an ethical leader, it should be trying much harder, helping
legitimate groups transfer money safely – for example, to
support university scholarships for Palestinian women.
We still believe the bank leads its rivals on ethics. Bad
decisions like this, badly executed, show why we need a
customer union. www.saveourbank.coop
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The Government seems to think renewable
energy is just a drain on taxpayers

Windows
Doors
Insulation

Thousands of people across the UK disagree.
We think we urgently need to move to a zerocarbon energy system, owned by and run for
normal people. We've put our time and money
into local green energy.

Airtightness
MVHR
Passivhaus

At Sharenergy we are proud to
have supported over 30
successful community energy
projects across the UK. They're
innovative, 100% communityowned, and financially stable.
We've got plenty more on the
way.
Come and join us

www.sharenergy.coop/live
0800 043 4133

low energy homes
Whether you are building your dream eco home from
scratch or insulating your attic, Green Building Store has
the products and technical expertise to help.

FREE

Green Building & DIY tips

From how to build a Passivhaus
to insulating timber floors
www.greenbuildingstore.co.uk

®

tel: 01484 461705

www.greenbuildingstore.co.uk

Pioneers in low energy building for over 20 years
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Sugar tax on soft drinks
The food industry has hit back at the campaign, backed
by doctors and Jamie Oliver, calling for a 20p per litre
levy on every soft drink containing added sugar –
equating to about 7p on every 330 ml can of Coca-Cola.

Tesco breaches
supermarket code
Tesco “knowingly delayed paying money to
suppliers in order to improve its own financial
position”, the supermarket ombudsman has found.

© Shaunwilkinson | Dreamstime.com

Groceries Code Adjudicator, Christine Tacon, told
Tesco to introduce significant changes to practices
and systems after finding Britain’s largest supermarket
seriously breached a legally binding Groceries Supply
Code of Practice which was established to protect
grocery suppliers.
During a thorough investigation, covering the period
from 25th June 2013 to 5th February 2015, she found
that the retailer had acted unreasonably when delaying
payments to suppliers, often for lengthy periods of time.
Some suppliers had to wait two years for millions of
pounds owed by the grocer.
Jamie Oliver visited Mexico where a fizzy drinks tax of 1
peso per litre, introduced in 2014, has raised over $1billion and
produced a 6% reduction in sugary drink consumption in its
first year.
A national strategy to tackle childhood obesity is scheduled
to be unveiled by the government later in the year. David
Cameron was opposed to a sugar tax, but now says that he
has not ruled it out. He would prefer fizzy drink makers to
reduce the sugar content of their products by 20%, banning the
advertising of sugary products to children, and stopping 2-for-1
promotions on unhealthy goods.
Unilever said that the sugar tax was “too simple” as a
proposal to tackle obesity. Instead, Unilever has said it is
tackling the problem by reworking its own products. The
company has pledged that all its single-serve ice-creams will
contain 250 calories or fewer by this spring in Britain as part of
its “sustainable living plan”. To achieve this, Unilever is cutting
the size of its ice-creams, including Magnum, Ben & Jerry’s and
Cornetto, some by up to a third. It is not, however, cutting the
price of them by a third.

World’s first vegan
football club
In November 2015, the National League
club Forest Green Rovers became the world’s
first all-vegan football club.
Speaking of the club’s decision to adopt an entirely plantbased menu, Forest Green Rovers Chair Dale Vince, who
was also the founder of green electricity company Ecotricity,
said: “The meat and dairy industry involves incredible
animal cruelty … And, of course, … meat is bad for human
health, being a major cause of cancer. Making these facts
plain and demonstrating what a plant based diet looks and
tastes like is an important part of our work.”
The Forest Green Rovers club joins a growing list of
top “no-meat athletes”, including boxer David Haye and
Olympic cyclist Lizzie Armitstead.

Tesco apologised for the practices, saying it had
harmed its suppliers.
Christine Tacon instructed Tesco to pay £1 million,
which will cover the majority of her £1.2 million costs
relating to the year-long investigation.
The adjudicator launched the investigation after Tesco
admitted the breach to the Serious Fraud Office as part of
a larger confession that it had deliberately overstated its
profits by £250 million in 2014.
Fiona Gooch from Traidcraft commented: “Traidcraft
welcomes the findings of the Groceries Code Adjudicator
investigation into Tesco. However, the Adjudicator is
currently only able to look at abuses against direct
suppliers. Our research shows that when supermarkets
dump risk onto their suppliers in the form of delayed
payments or additional costs, these risks are often passed
on down the supply chain which can ultimately lead to
the exploitation of workers and producers in developing
countries. For consumers, the effect of cut corners is
less product innovation and a greater risk of things like
the horsemeat scandal happening again. This is why the
Adjudicator’s remit should be extended when it comes up
for review later this year.”
Tesco appears in our guide to Televisions on page 10.

Shambala festival goes meat free
Shambala festival has just announced that it is going
to go meat and fish free for 2016 – on environmental
grounds.
Over its seventeen-year history, Shambala has ditched
disposable plastics, introduced sustainable travel initiatives and
become 100% renewably powered.
However, dairy will remain part of the food offering, and
there will be insect dishes available.
Shambala festival will be held between 25-28th August in
Northamptonshire. Tickets are available from the website
www.shambalafestival.org.
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The social and environmental
cost of coal

their bank pledging to move their money if the bank fails to
get out of fossil fuels. Visit moveyourmoney.org.uk for more
information.

A new report from the Coal Action Network, entitled
‘Ditch Coal,’ highlights the social injustices and
environmental destruction found in the UK’s coal supply
chain.

Swapping your home and business electricity supplier to
one that supports renewable energy companies instead of those
using fossil fuels is also another positive action. See Ethical
Consumer’s guide to green electricity for more information.

Coal is the most carbon intensive fossil fuel. The UK
Government announced in November 2015 that it intends to
close all coal power stations by 2025. However, the authors of
‘Ditch Coal’ believe that due to the extreme localised human
and environmental damages caused by coal infrastructure, this
is not fast enough. ‘Ditch Coal’ also found that there is a serious
lack of transparency throughout coal supply chains. Although
the authors tried to follow coal from its point of extraction to
point of consumption this was rarely possible.

To read the full ‘Ditch Coal’ report visit: coalaction.org.uk

Anne Harris of the Coal Action Network said that this
problem “obscures the human impacts of the coal that is
burnt in power stations, and allows energy companies to
hide the true impacts of their sourcing with various layers of
commercial confidentiality and weak claims of Corporate Social
Responsibility…
Ditch Coal calls on the UK Government to take decisive
action and announce a complete and legally binding coal phase
out, as soon as is practically achievable, and an enforced ban
on coal mining in the UK”.

Take action
UK banks are amongst the top 20 funders of coal projects
globally. People who bank with one of the ‘big 5’ (HSBC,
Barclays, Lloyds, RBS and Santander) are encouraged to email

Heathrow 13 found guilty
In January 2016, thirteen ‘Plane Stupid’ activists were
found guilty of aggravated trespass, after having been
arrested in July 2015 following a protest against plans for
a third runway at Heathrow.

Coal accounts for 24% of electricity produced in the UK.
70% of the coal burnt is currently imported from a variety of
countries including:
• Russia, the biggest exporter of coal to the UK, supplies
43% of thermal coal imports. In Russia’s main coal
producing region, the Kuzbass area of Siberia, mining is
devastating indigenous communities and their cultures.
• Colombia supplies the UK with 33% of its thermal coal
imports. Companies exporting coal to the UK have been
implicated in financing paramilitary mass murders,
executions, and disappearances. Whole villages have
been forcibly evicted to make way for mines, with
insufficient relocation plans.
• The USA makes up 19% of imports of thermal coal to
the UK. Extremely destructive mining operations are
destroying large swathes of land and ecosystems, and
poisoning local people. Opencast mine applications
are fiercely resisted by local residents because of the
irreparable damage to landscape, negative health
impacts, increased heavy goods vehicles on the roads
and lack of adequate consideration of local people,
amongst other issues.

won’t be kind. A third runway at Heathrow will exacerbate
the air pollution crisis that’s already costing thousands of lives
every year. And just weeks after the government signed a major
climate deal in Paris, these activists are reminding us of the
crucial international commitments we have made and should
fulfil.”
A statement released following their convictions read:
“Today’s judgment demonstrates that the legal system does not
yet recognise that climate defence is not an offence. We took
action because we saw that it was sorely needed. When the
democratic and legislative and processes have failed, it takes the
actions of ordinary people to change them.”
“As long as airport
expansion is on the
agenda, Plane Stupid
will be here. We’re in
it for the long haul.“

Greenpeace UK executive director John Sauven said: “We
stand in solidarity with the activists who have put their liberty on
the line to protect us from the health and climate damage a new
runway will cause. These campaigners have been found guilty
in a court of law, but it’s pro-expansion politicians and aviation
bosses that history will put in the dock – and the judgement
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Left: The Heathrow 13
give a statement to the
press post verdict.
Right: The protest at
Heathrow using arm
locks onto railings.

© Jonathan Goldberg

Sentencing is due to take place on February 24th. They could
receive a maximum of 3 months in prison.
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The dangers of the Transatlantic Trade Investment Partnership (TTIP) are being voiced left, right and centre. Since
we last reported on the ‘TTIP Free Zone’ movement in November, fourteen more local councils have passed motions
against the dodgy US-EU trade deal.1 This issue we bring you news of three reports released early this year.

Bureaucrats and big business – the
dangerous duet – have been attacking
the public interest through transatlantic
trade lobbying since 1995, says a
new report by the Corporate Europe
Observatory. TTIP is the next stage in
this joint project, but shows a new
level of ambition.
It’s not possible to exactly predict
the outcomes, says the report, but we
can look at the experience of the last
two decades and at how business
lobbying has affected regulation.
Three examples in the report were e-waste (from
electrical goods), animal testing, and ozone depletion.
E-waste can contain hazardous substances like lead and
mercury. When the EU wanted to deal with e-waste in the
1990s, the dominant US technology industry lobbied to prevent
regulation. The Transatlantic Business Dialogue which was set
up in 1995 and run by CEOs of big companies, was hostile to
the EU proposals and a two-year battle followed. After industry
got involved in the process, “the EU was left with rules on
hazardous substances in electronic products far below the
standard envisaged by the initial proposal”.2
TTIP would make this type of regulatory co-operation with
industry mandatory. The director of the European Consumer
Association (BEUC) has called it the “surreal institutionalisation
of lobbying”.
See the full ‘Dangerous Regulatory Duet’ report at
http://corporateeurope.org

Ruin for European farmers?

Pesticide residue levels allowed on fruit and vegetables in
the USA are up to 500 times higher than in the EU, said the
study. It also explained how in Europe, hygiene is safeguarded
throughout the supply chain while, in the USA, chlorine can be
used at the end to kill pathogens in poultry.
Others commenting on the report included an organic baker
from Berlin who said “TTIP would make it more difficult to
clearly label GM products”. His bakery bought around 80%
of its wheat and other cereals locally, he said, but TTIP would
endanger regional supply chains by dramatically increasing the
rate at which small farmers went out of business.
Read the study at www.unternehmensgruen.org/en/
blog/2016

‘Rough Trade’ is a new report on the threat of TTIP to small UK
businesses, released by campaign group War on Want. It points
out that although more than 99% of private sector businesses
in the UK are classed as ‘small’, with less than 50 employees,
small business associations have had no input into the content
of TTIP. According to the European Commission’s own survey
for TTIP, less than 0.5% of UK small businesses are involved in
export to US markets. “TTIP was crafted by and for big business”
says the report.4
Largely as a result of the unfair competition small businesses
would face from larger US firms, at least 680,000 jobs in the EU
are predicted to be lost according to the European Commission’s
own impact assessment.
Many factors including lower wages, lower energy costs
and lower animal welfare standards in the USA, put US firms
at a commercial advantage which could undermine better EU
standards.
Read the report at www.waronwant.org/resources/roughtrade-threat-ttip-small-businesses-uk

1 Small businesses in the UK
02

sses in the

all busine

sm
of TTIP to
The threat

UK

Small and medium-sized enterprises
(SMEs) account for the overwhelming
majority of all businesses across Europe,
and create the vast majority of new
jobs.The European Commission has
called SMEs “the engine of the European
economy”, adding: “They drive job
creation and economic growth, and
ensure social stability. In 2013, over 21
million SMEs provided 88.8 million jobs
throughout the EU. Nine out of every
10 enterprises is an SME, and SMEs
generate 2 out of every 3 jobs.”1 In the
words of Jean-Claude Juncker, President
of the European Commission, “SMEs
are the backbone of our economies.”2
In the UK, SMEs are hotwired into every
part of the economy. According to UK
government statistics:3

09

relatively small farm but decided to replace my
old battery cages with the new enriched cage
system, which have more space, scratching
pads, perches and nesting areas. This was the
biggest decision of our lives and it will take
most of my working life to pay off. We have
seen a big improvement in animal welfare with
lower mortality, better feather cover, and good
production because the hens are happier in a
system that provides more of the hens’ needs.
“We would like to send out a clear message
to those involved in the negotiations that
we do not regard US poultry production
systems to be equivalent to the UK and we
believe that the gap between the EU and US
production methods is too wide and it is
unrealistic to reach a compromise.”28

• SMEs represent 99.9% of all UK private
sector businesses and account for at
least 99% of businesses in every main
industry sector.
• The UK’s 5.4 million SMEs provide
jobs for 15.6 million people (60% of all
private sector employment), and their
combined £1.8 trillion turnover represents
almost half the entire turnover of the UK
private sector.
• 99.3% of all private sector businesses in the
UK are small businesses (those with fewer
than 50 employees). As the government’s
Department for Business, Innovation and
Skills acknowledges, “Small businesses are
a major source of job creation as well as
being critical in driving economic growth
through innovation and competition.”

Similar fears are expressed in Ireland, where
the beef industry alone employs over 70,000
people. A government-commissioned report
into the impact of TTIP on the Irish economy
revealed that the Irish beef sector is one of
those that will be most negatively affected
by “increased competition from cost
efficient US beef producers in the European
market”.29 Responding to the report’s
findings, Patrick Kent, President of the Irish
Cattle and Sheep Farmers’ Association
(ICSA), warned that: “The beef industry
stands to lose between €25 and €50 million
a year due to increased competition from
the US.”30 The Irish Farmers’ Association
(IFA) has concluded that TTIP will have
“very negative impacts for Ireland’s vital
beef sector”.31
© Cultura Creative/Alamy Stock Photo

A new study by the German Association of Green Business
lays out serious concerns over the impacts TTIP could have on
small farmers across Europe. With lower standards for the use
of pesticides in the USA, as well as the sheer size of many farms
and their use of genetically-modified technology, US farms are
far more set up for mass production and exports. Opening up
the EU to this competition would be “completely irresponsible”
said the study’s author.3

TTIP threat to small business

Rough Trade: The threat of TTIP to small businesses in the UK

The dangerous duet

© Mark Richardson/Alamy Stock Photo

Business Against TTIP campaign
Tell your local shops and businesses to sign up to the new
campaign. Flyers are free to order from waronwant.org/
materials. Ethical Consumer Research Association signed up
as a Business Against TTIP supporter in January 2016.

References: 1 www.ttipfreezone.org.uk 2 page 22, http://corporateeurope.org/sites/
default/files/attachments/regulatoryduet_en021.pdf 3 www.unternehmensgruen.
org/en/blog/2016/01/15/new-study-published-by-unternehmensgrun 4 www.
waronwant.org/media/new-report-uk-small-business-under-threat-ttip
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Underground
activist
The Somerset Willow Company: somersetwillow.co.uk

Campaigns

Leaving a legacy gift in your will to Ethical Consumer
co-operative will boost our campaigns programme.
This will enable us to challenge unethcial corporate
practices long into the future.

Dead Easy

Leaving a campaigning legacy to Ethical Consumer
can be done by making a simple ammendment to
your will.
For further information visit:
www.ethicalconsumer.org/legacy
enquiries@ethicalconsumer.org
0161 226 2929
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Enlighten your friends and family
with the Ethical Consumer book

People over
Capital
Do co-operatives offer an
alternative model of social
organisation which could
address key social and
environmental issues? Or do
they simply offer another way
of organising businesses within
a predominantly capitalist economy?

This book brings together 14 different perspectives
on one of the most promising alternative economic
models available today.
People over Capital is available in paperback
only and costs £9.99. You can send a cheque for
£9.99 made payable to Ethical Consumer with your
name and address to: Ethical Consumer, FREEPOST
NWW978A, Manchester, M15 9EP.
Or call us on 0161 226 2929 with your credit/debit
card
details. P&P is free.
17:01

We put people and
planet before profit
Graham and Elaine, long standing savers with Ecology
Building Society, know their savings are helping grow a
greener, more sustainable world. As Elaine puts it: “Ecology
Building Society is so different. It's a modern, well financed
firm run on well-founded principles and ethics”
Find out more about why Graham and Elaine
save with us at:

www.ecology.co.uk

Ecology Building Society was rated
as a Best Buy in Ethical Consumer
Buyers' Guide to Cash ISAs and
Ethical Savings Accounts (Issue 147
March/April 2014). Ethical
Consumer ranks companies and
their products against a range of
ethical issues and then
recommends the best performing
as sector Best Buys.

Authorised by the Prudential Regulation Authority and regulated by the Financial Conduct
Authority and the Prudential Regulation Authority. Financial Services Register No. 162090
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Give a Gift Subscription

1st gift subscription @ £29.95

• Access to all our print and web products

Name:

One year’s gift subscription to Ethical Consumer includes six
issues of the magazine PLUS access to our subscriber-only
website. On the website you can access all our product guides
online with daily updated company scores, the stories behind
the scores, customisable ratings, and downloadable reports and
magazines.

Address:

Postcode:
Email:

• Plus an olive tree sapling in Palestine
For every gift subscription, we will pay for a new organic
olive tree sapling in Palestine, where olive trees and their
harvest provide the livelihood for entire communities. Your gift
subscriber will receive a certificate of sponsorship, plus a letter
explaining this gift.

2nd gift subscription @ £29.95

Simply:

Postcode:

1 fill in the gift name(s) and address(es) opposite and their
email address(es) if known so we can send them a log in
and password to access the subscriber-only website.

Email:

Name:
Address:

Your name:

2 fill in your name on the order form too so we can say
who the gift is from.

For subsequent gift subscriptions, please
send names, addresses and emails on a
separate sheet.

3 post this form with payment to the address below or call us
on 0161 226 2929 and we’ll do it all over the phone with
your credit/debit card details. Or sign up online at
www.ethicalconsumer.org.

Take out a New Subscription

Overseas Subscriptions

One year’s subscription to Ethical Consumer includes:

• with print magazine £39.95/€52

• six issues of the magazine, (print or digital edition)

• with digital magazine (pdf or flip
book) £29.95/€39

• access to our subscriber-only website.
Visit www.ethicalconsumer.org/home/quickguide.aspx to see what you get.

Name:

uk

Address:

overseas

New subscriptions
Magazine type: Print
Postcode:
Email:
(so we can send you a log in and
password to access the website)

Digital

(please tick one)

£29.95

£39.95/€52 (print)
£29.95/€39 (digital)

Binder
Holds 12 issues, PVC-free, 100% recycled.

total price £

£9.95

£9.95/€13

£/€

All prices include postage and packing. Make cheques payable to Ethical Consumer
or call us on 0161 226 2929 to pay by credit or debit card. Or subscribe online at www.ethicalconsumer.org.

Payment
• UK orders: send to ECRA Publishing Ltd, FREEPOST NWW978A, Manchester M15 9EP
• Overseas orders: Euros or £Sterling cheques drawn on a UK bank, £Sterling Eurocheques (with card number) or International
Money Orders. Send to: Unit 21, 41 Old Birley St, Manchester M15 5RF, UK. Or call for bank transfer details.
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1
in the run-up to COP2
Synthetic biology
– good or bad?

The hole in your
sock (EC158,
p.24) had me
reaching for
my darning
mushroom, with
which I have
held open many
holes in socks
so that I can
make a neat
darn. It’s made
of wood, one
holds the stalk
and stretches
the sock over
the cap.

Perhaps we could show people
how to make a neat darn, or put
in a patch, or even do invisible
mending on a torn shirt. Perhaps
we could bring back needlework
classes for children. Perhaps!
Alison Gardner-Medwin, via email

SMOs as a means of
development
I note in your article (EC158) about
Synthetically Modified Organisms
(SMOs), you quote various groups
such as the World Economic Forum
and the Friends of the Earth as to
how SMOs “may have a knockon effect on the livelihoods of
millions of farmers” because we’ll
be able to manufacture them
industrially, without the farmers,
the implication being this is a
bad thing. This appears to be the
‘Luddite Fallacy’, or to use the less
antagonistic term: ‘Technological
unemployment’.
I can’t say I understand how the
logic behind this makes it any
different from tractors, combine
harvesters, or any other piece of
modern agricultural machinery.
As recently as 1981, 3% of UK
employment was in agriculture,
today it’s 1%.1 Yet over the same
period, productivity on UK farms
has increased by about 30%, a
change that was powered almost
entirely by modern technology. The
other 99% of the UK’s population
are, therefore, free to work in
other useful fields like science,
medicine, engineering and their
ilk. For another prime example
of what happens when you move
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away from an agrarian society, see
The Industrial Revolution with its
concomitant increases in quality,
length, and health of life.
Conversely, 75% of Madagascar’s
population is in agriculture,2 which
is probably a strong factor in it
being ranked down at 151st out
of 187 countries on the UNDP
Human Development Index.3
Surely rather than trying to keep
them all employed in agriculture
so we westerners can indulge in
‘natural’ vanilla flavoured icecream, we should instead be
aspiring to give them opportunities
beyond toiling in the fields.
Jonathan Moriarty, via email
1 http://data.worldbank.org/indicator/SL.AGR.
EMPL.ZS?page=6 2 http://researchbriefings.
files.parliament.uk/documents/SN03339/
SN03339.pdf 3 http://hdr.undp.org/sites/
default/files/Country-Profiles/MDG.pdf

Co-op bank closing accounts
supporting Palestine
I have been a subscriber to the
Ethical Consumer magazine
for many years and very much
appreciate the advice and
information that I’ve had from it.
I’m glad that you’ve always shown
strong support towards Palestine
and have published details of
boycott campaigns with an aim
to peacefully bring justice to the
region.
I have also been a customer of
the Co-op Bank for many years
and, more recently, the treasurer
of a local branch of the Palestine
Solidarity Campaign (PSC) which
has banked with the Co-op for six
years.
I was shocked in November to
receive a letter from the Co-op
informing me that our PSC account
would be closed on the 14th
January 2016, as we no longer “fit
their risk appetite”. We had no
more details than that. A request
for an extension of one month
(needed to set up an account over
the holiday period) was refused.
We have since made applications
to open an account at the Norwich
and Peterborough Building Society
and the Trustee Savings Bank.
Both of these have been refused
on the basis that we do not meet
their ‘compliance acceptance’
standards.

Norwich PSC does not send money
or receive money from abroad. Our
account has never been overdrawn
and has not incurred any penalties.
Many branches around the country,
as well as other groups raising
money for humanitarian and
educational causes, have been
treated the same way. See www.
palestinecampaign.org/faqs-on-theclosing-of-our-co-op-bank-account.
PSC has launched a legal case;
the legal team believe that this is a
discriminatory act and contravenes
the Equality Act 2010.
The Co-op has had a reputation
as an ethical bank and claims
to “act with honesty and
transparency…treating customers
fairly…promoting human rights
and equality”. It is hard to see any
evidence of these principles.
I wonder if the Ethical Consumer’s
support of, and attitude towards,
the Co-op Bank has changed
owing to their recent actions? Are
you able to shed light on what is
happening in the banking world?
Whatever it is can surely not be
ethical.
Heather Ford,
Palestine Solidarity Campaign,
via email

Ed: Ethical Consumer’s Save our
Bank campaign has been working
hard on trying to get the bank to
reverse this decision. For more
information see page 37.

In support of pets
As a vegan who also cares for
cats that have ended up on my
doorstep, I have some appreciation
for Dr Ratle’s argument (in the letter
in EC158) respecting the ethics of
pet ownership, but cannot agree
with his/her conclusions.
Dr Ratle’s focus would be much
better directed towards human
meat consumers, who are not
obligate carnivores like cats, and
who would benefit from adopting
a plant-based diet not only to
avoid animal suffering but also
for the sake of their health and
the environment. Being low in
saturated fat and rich in a range
of nutrients, such a diet provides
optimum protection against heart
disease, many cancers, strokes,
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rheumatoid arthritis, high blood
pressure, asthma and allergies, and
eliminates any consumption of
chemicals, growth promoters and
antibiotics pumped into factory
farmed animals. Furthermore a
decline in meat eating means
a decline in the destruction of
rainforest woods and hedgerows
for livestock farming and the
growing of animal feed, together
with a decline in pollution of
waterways and the atmosphere.
It is highly irresponsible for
Dr Ratle to suggest that rescue
animals, if not euthanised,
should be allowed to go to feral,
which would result in a level of
breeding and disease that could
become out of control, and give
rise to much animal suffering.
Her/His comparison between pet
ownership and the ownership of
the 4-wheel drive is simplistic and
inappropriate. People share their
lives with animals for a complex
variety of reasons, not solely or
necessarily for personal gain.
Just as provision for vegans has
improved tremendously over recent
years and attracted many new
consumers, so it is highly likely
that palatable and nutritious plantbased foods for obligate carnivores
will also develop over time. In the
interim, the best that cat carers
can do is avoid products tested
on animals, and manufactured by
companies with a poor track record
in respect of animal welfare.
Anna Reeves, King’s Lynn, Norfolk

Palm oil woes
I have been buying Pure dairyfree margarine for years now,
thinking I was being so virtuous
not contributing to the misery of a
lactating cow. Now it turns out I’ve
been making orangutans homeless.
Aaarghh.
So (thanks to my EC sub) I have
switched to Biona margarine
because it claims to use sustainable
palm oil and is about the same
price as organic butter.
The term ‘sustainable palm oil’
appears on a few products, so I buy
those to relieve my guilt. However,
none of these so-called sustainable
products have a badge like the Soil
Association and organic. I wrote to
Warburtons seeking clarification on
who they buy their palm oil from.
Warburtons wrote back saying
that is commercially sensitive
information, which didn’t install
confidence in the transparency of
‘sustainable palm oil’.
Furthermore, having read the issue
on palm oil (EC156) I’m still not
clear what constitutes sustainable.
Please can you revisit the matter
and give readers a clear definition
of what sustainable palm oil
actually is? Case studies of what
those companies look like would
help. Also, surely we need better
brand awareness of suppliers in the
chain?
Laura B, from our Forums

Ed: The issue is not as clear as
it could be – partly because not
all NGOs agree on the goals. At

Ethical Consumer, we have recently
amended our ratings to give a best
score to companies for whom 100%
of the supply chain is RSPO (or
organic) certified, unless they are
relying wholly on the RSPO Book &
Claim (GreenPalm) offset scheme.
See the RSPO FAQs on our website
for more info. We will be amending
our list of ‘palm oil free’ and
sustainable palm oil brands on our
website over the next month or so.

The ethics of cooperating with
Amazon
It is always good to hear of your
successes over the year, but it is
sort of funny that you should have
picked on Amazon and the Co-op
Save our Bank campaign. I know
that the Co-operative Food stores are
a separate business, but they too are
supposed to share the ethics. I am
not chuffed at all that our local Coop in Sidwell Street (Exeter) has a lot
of Amazon lockers in it for people
to collect their orders, Presumably
it is hoped that they will then go
on shopping there as well – maybe
also saving transport fuel (saving
cost to Amazon, and pollution to
the environment?) – but I am not
convinced that this is enough to
give shelter, plus an air of ethical
respectability to such an unethical
company…
Sylvia Hilken, via email

We welcome readers’ letters. Letters may be edited
for reasons of space or clarity. If you do not want
letters to be published, please mark them ‘Not for
publication’. Our address is on the contents page,
or email us at letters@ethicalconsumer.org
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Is sharing really caring?
The new share
economy is creating a
massive global buzz,
but how ethical really
is it asks Simon Birch?

assistant general secretary of Community,
a trade union representing 30,000 workers
in a wide range of different industries.
“If you’re renting your spare room
or giving someone a lift to work in your
car, who is looking after you if things go
wrong?” asks Park. “In the past, unions
identified where exploitation existed and
where people didn’t have access to any
rights,” he says. “We must fast forward
150 years and ensure that unions are
relevant to what is a group of exposed and
exploited workers today in 2016.”

I

Airbnb and Uber
Airbnb, which lets homeowners rent out
their spare rooms, and Uber, which allows
car-owners to become part-time cabbies,
are the two American companies now
storming the world ushering in a newstyle share economy, one run on projected
profits rather than generosity and
altruism. Using smartphone technology,
snowballing numbers of digital companies
are unleashing a revolution in how we
live and work by providing services which
offer to do everything from doing your
shopping to walking your dog and yes,
hiring out power drills.
46

Sharewashing?

Supporters of this share economy
rightly claim that it has massive
environmental benefits, for example, by
helping to reduce the numbers of cars
on the road through car sharing. Plus,
according to some estimates, the share
economy will be worth over £9 billion
in the UK alone by 2025, providing
thousands of new jobs.

Others even believe that the word sharing
itself is now little more than one giant
misnomer, one used by companies to wrap
their business in a fluffy PR blanket in
the hope that the positive connotations
around the word will rub off onto their
company, which in reality is just a moneygrabbing operation.
Kelly Carlin writing in the online
magazine Motherboard has coined a
new word for this: sharewashing. And a
recent report1 from the Royal Society for
Arts asks whether all this commercialised
sharing is really just another word for
renting.

What about the workers?

A role for co-ops?

However, in the rush to talk up the
benefits of this new digital gold rush
there’s been little mention of the
downsides, in particular how the workers
in this new sector will fare. None of the
jobs in the share economy are full-time in
the traditional sense. Instead, workers are
expected to become freelance contractors
and be flexible in the hours they work.
Consequently, these digital companies
save themselves a fortune by not having
to cough up for all those pesky costs
associated with having full-time staff, such
as insurance and holiday pay. No wonder
George Osborne is such a keen supporter
of the share economy as it represents
nothing more than turbo-charged
capitalism.
“Workers in the share economy don’t
have any sort of rights, not even basic
safeguards such as ensuring they’re paid
the minimum wage,” says John Park,

Some people think that co-ops offer a
way back to the original ideas of the
share economy through genuine shared
ownership. “In theory, anything from
Facebook to Airbnb could work on a
cooperative basis,” believes Ed Mayo from
Co-ops UK, the trade body representing
co-ops, though he concedes that digital
co-ops that can rival the likes of Uber are
still in the early stages of development.
What is needed, concluded a recent
conference in New York on a co-op
alternative for the share economy, are
digital-based co-ops that would serve
the needs of those involved, rather than
simply skim off financial returns for
investors. “Done right,” says Mayo, “the
share economy can open up new business
models and new markets without losing its
soul along the way.”

Rose, a happy sharer at the Share shop in
Frome, part of the original low-cost share
economy that benefits the local community.

References: 1 ‘Fair Share – reclaiming power in the
sharing economy’.

© Share

t’s good to share isn’t it? This is why,
last summer, the UK’s first shop was
opened where customers can share
rather than buy stuff. The shop in Frome
in Somerset is simply called Share and acts
just like a library. But instead of borrowing
books, for a small charge shoppers can
borrow everything from donated prams to
power drills.
“Enabling people to share resources not
only saves money but reduces waste and
carbon too,” says Anna Francis, Frome
Town Council’s energy and recycling
officer, who helped set up Share on a very
worn shoestring.
Of course the idea behind Share is
nothing new. Those of us who’ve been
active in the green economy have been
sharing for years, whether it be using
Freecycle to give away our unwanted
clobber or simply being members of
co-ops which put sharing at their cores.
What’s new though is that big business has
now spotted one vast opportunity to make
serious money out of what previously we
all did either for a pittance or for nothing
at all.
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Our Organic Raw Virgin Coconut Oil
is carefully pressed from the flesh of fresh
coconuts and is unrefined, unbleached
and non-deodorised.
S13&"%r$00,r#-&/%

Available from Ocado and Independent Health Food Stores
For the full range and more information visit us at www.biona.co.uk

0800 254 0000
goodenergy.co.uk

We’re a
100%
renewable
electricity
company

100% renewable
electricity – always
has been, always
will be
Using British sunshine,
wind and rain
Consistently great
customer service

(Which? & Martin Lewis)

Choosing local and sustainable
electricity for your home helps
take us towards a cleaner, greener
future for everyone.
Just one of the reasons we’re
ranked by Ethical Consumer as
their No.1 green electricity supplier.
Call 0800 254 0000.

Quote ‘ECMAR16’ when
you switch and get a £50
voucher for John Lewis.

Offer ends 31/07/2016
For full details of how we source our
electricity visit: goodenergy.co.uk/source

