
Introduction

Positive responses to the ecological emergency

How consumers, businesses and campaigners can work together to help 

tackle climate change and environmental breakdown

1. Rob Harrison - Ethical Consumer Co-Founder – 30 Years of Publishing 

on Consumers and Climate

2. Francesca de la Torre – Ethical Consumer Researcher - How consumer 

markets have responded to the climate crisis

3. Rob Harrison – Thinking beyond capitalism?



30 Years of EC – 1989 Political Unrest  



30 Years of EC –1989 Consumer Boycotts 



30 Years of EC – Mapping ethics onto 
markets



30 years of green consumer advice



30 Years of false responsibilisation



30 Years of False Dichotomy



30 years of publishing on regulatory 
interventions

2001 Ethical Consumer Manifesto (47 items including....)

 Greening government purchasing
 Energy labelling
 A carbon or energy tax
 Balanced transport taxation
 Home generator energy export
 Minimum energy standards for products and buildings



Where is consensus on regulation now?

Miatta Fahnbulleh - Chief Executive of the New Economics 
Foundation - on a Green New Deal

John McNally MP - SNP environmental spokesperson and member of 
the Parliamentary Environmental Audit Committee

Mike Berners-Lee – Professor and expert on carbon impacts – There 
is no planet B

Caroline Pakel - Extinction Rebellion Political Circle for XR UK and the 
Future Democracy Hub



Crisis of governance

 



Changing consumer markets

“Deforestation due to soy production fell 
by 86 per cent in the decade following the 
campaign” 



Changing consumer markets

Ethical Consumer Markets Report 2018



Changing consumer markets

Ethical Consumer Markets Report 2018



Changing consumer markets

“Partnering consumer power with worker-designed solutions to protect their 

own human rights is a 21st century strategy for transforming supply chains. 

And it’s winning.”

Huffpost Dec 2017



Changing consumer markets

Our own 2018 survey found that 11% of people claimed to be vegetarian 

and 3% vegan – an increase of 52% and 153% respectively since 2016. 

The statistics are even more impressive amongst 18-25-year-olds, 17% of 

whom said that they were vegetarian and 4% vegan in 2018. (ECMR 2018)



Changing consumer markets

The latest Ethical Consumer Markets 

Report (out soon) will show a growth of 

105% in the value of transport (flying) 

boycotts in 2018 to over £2bn

UBS surveyed 6,000 people in the US, 

Germany, France and the UK, in May and 

found that 21% had reduced the number 

of flights they took over the last year.



Changing consumer markets

By 2018 at least 265 advertisers had ended their advertising with the paper and 

a new editor was appointed to “detoxify” the brand.



Changing consumer markets

Conclusions
 Changing markets works best when companies, campaigners, 

consumers and governments are all pulling in the same direction.
 Consumers can have impact on their own, particularly with boycotts.
 Even if consumer actions in one region look promising, big global 

trends may reduce the importance of these.

Encouragingly however, when surveyed, 70-80% of consumers in 

China, India and Brazil show similarly high levels of concern for the 

environment and an understanding of importance of the role of the 

consumer choice.(EC180) 



Beyond Capitalism? 



Beyond Capitalism? 

“I’m a capitalist, and even I think capitalism is broken.” 

Ray Dalio 2019 (CEO of Bridegwater – A US Hedge Fund)



Beyond Capitalism? 

Ethical Consumer’s 2013 Conference 

“Is there a co-operative alternative to capitalism?”

“When a system is as broken as the food system of the 

western world, it is no good tinkering around the edges. A 

radical new approach – or approaches – is required.”

“In May, climate change movement Extinction Rebellion 

called for a boycott of the fashion industry: “in order to disrupt 

business-as-usual and send a message to government, 

industry and public alike that enough is enough … The 

fashion system is broken.”



Beyond Capitalism?

One thing to keep?

One thing to get rid of?

One thing to change?

No crossing out – arrows with comments please



Thank You

  

www.ethicalconsumer.org
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